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Basic SEO and Online Marketing Terms, 
Acronyms, and Definitions (60+) 

 
 
 
 
A number of years ago, I wrote an article with the basic SEO and marketing terms and 
definitions. There were eight terms and the first seven remain in this updated article, just revised 
a bit. 
 
The one thing about online marketing is new terminology steadily makes its way into the 
marketing jargon in conjunction with new strategies that keep popping up. 
 
Along with this, marketers like to put new spins on steadfast strategies by giving them new titles. 
An example of this is “igniting content.” In the context of “You need to create igniting content,” 
it simple means the same as ‘search engine and reader optimized content.’ It’s content that will 
grab the reader and keep him reading . . . and motivate him to share your article.  
 
So, while there are the old standard terms for online marketing, such as SEO and keywords, there 
are also new strategies and new spins on older strategies that warrant new terms. 
 

Below is a list of 60+ basic SEO and marketing terms, 
acronyms, and definitions.  
 
A/B Testing – the process of testing a control (A) with a treatment (B). This refers to an original 
and altered format or design. It’s one of the simplest forms of testing what’s working. 
 
As an example, take an article title:  
Original: Make the Most of Business Opportunities Without Getting Overwhelmed 
Treatment: Business Opportunities and Burnout – What to Watch For 
 
In A/B testing, you would post the original to say Twitter on Monday, then post the treatment 
another day. Next, you would analyze which brought more engagement and clicks. 
 
I do this all the time in my Twitter marketing.  
 
Above the Fold – this is what’s visible upon landing on a website. If you have to scroll down to 
see it, it’s not above the fold. Or, possible for a fixed price. 
 
Affiliate marketing – the strategy of being a reseller. You sell someone else’s product for a 
percentage of the sale price. 
 



Adwords – paying for Google advertising which is primarily focused on keywords. You pay for 
particular keywords and your link will be under the “ads” section of the search results. They are 
the first results on the first SERP. 
 
Alt tags for images – part of the optimization process. It’s text to be used to quickly allow the 
search engines to get the gist of what the image is about. 
 
Anchor text – linking to other websites and/or pages directly from text within your content. This 
strategy may be used to bring a visitor to other relevant articles on your site, your sales pages, 
and even to another site that has useful information pertinent to your post. 
 
Providing readily accessible information and links through anchor text will give your readers a 
broader reading experience, and she will definitely appreciate it. This builds authority and trust. 
 
Anchor text also helps search engines relate your content to other relevant content. It’s another 
tool to help search engines categorize, index, and utilize your content.  
 
Article marketing – a content marketing process of writing articles for distribution. This can 
increase visibility and authority. 
 
B2B – businesses selling to other businesses. An example, a nursery selling to a landscape 
designer. 
 
B2C – businesses selling directly to customers. An example, a bakery selling to a customer. 
 
Black Hat SEO – unethical marketing practices to rank higher in the search engines. Two 
examples are: keyword stuffing (using lots of keywords in your content) and invisible text 
(hiding text from the reader, using the same color font as the background – say, white font on 
white a white background). 
 
Blogging – a ‘web log’ used to list content in. With content management systems (CMS) this 
process is as simple as typing content and hitting the publish button. 
 
Bottom of the Funnel – the last process before conversion, when the customer is about to take 
the purchasing jump. 
 
Call to Action (CTA) – this is copy, images, video, or other content format that is focused on 
motivating the reader to take a desirable action. It may be to opt in to your subscriber list, it may 
be to buy your product, or other action you want the reader to take. 
 
Clickbait headlines (titles) - a headline that is specifically designed to motivate the reader to 
click on the link. It’s a title that may be misleading - manipulating the reader into clicking the 
link without giving ‘relevant’ content. Its sole purpose is to get clicks.  
 
A drawback to clickbait headlines is high bounce rates and super-low visit length. And, it 
decreases authority. 



 
It’s important to keep in mind that most readers and search engines want titles to be reflective of 
the actual content it leads to. 
 
CMS – acronym for Content Management System. It’s a web application that allows you to 
manage your website (add and edit pages without having to know HTML). 
 
Content Marketing – creating and publishing (including distributing) ‘relevant to your 
audience’ content that’s valuable and powerful enough to attract your target market. The primary 
purpose is to generate leads and conversions through content that motivates desirable actions. It’s 
also used to keep existing clients and customers happy . . . and loyal.  
 
Content marketing can be text, audio, video, animation, ads, and so on.  
 
Conversion – the process of converting a visitor, reader, or lead into a customer, client, 
subscriber, attendee, or other. It’s the process of having a person say YES to your desired action.  

 
The conversion rate is the percentage of people who say YES to your CTA. So, if you have an 
email optin in place and 100 people visit your site, if 10 of those visitors sign up, you have a  
10% conversion rate.  
  
CRM - acronym for 'customer relationship management. It includes the use of automation, sales, 
marketing, and customer service/support. It also encompasses the strategies a business uses to 
manage and analyze their customers buying trends, interactions, and so on. 
 
Deep linking (internal linking) – linking (hyperlinking) to other pages within your website. It 
might be another blog post or a Web page. 
 
This is a great SEO tactic. It helps keep visitors on your site longer as they click to other articles 
and/or pages on your website. This is associated with ‘Page Length’ and it’s a website metric 
that search engines factor in when ranking your site. 
 
Digital marketing – the overall strategies used to promote, market, and sell through digital 
means. In other words, everything you do to market your product or service online in order to 
reach your customers. Techopedia.com explains that “digital marketing is also known as Internet 
marketing, but their actual processes differ, as digital marketing is considered more targeted, 
measurable and interactive.” 
 
Email Marketing – the process of using electronic mail for direct digital marketing. It’s one of 
the most effective conversion strategies in that you have regular access to your subscribers. 
Through email marketing, you develop a relationship with those on your list. People who know 
and trust you are much more likely to buy from you.  
 
I use GetResponse for my email marketing service. They have great opt-in box options that are 
tweakable and all the analytics and other perks. I highly recommend them. (Yep, I like them so 



much, I’m an affiliate for them.) If you decide to use their service, please use my link: 
http://www.getresponse.com/index/AWD1790 
 
A. Email Marketing Autoresponder – A tool or feature an email service provider offers. It 
allows you to send automatically scheduled messages to new subscribers, a subscriber who took 
a particular action, a lead who clicked on a call-to-action, and so on.  
 
External Links – hyperlinks to other websites from your website. One way to do this is to quote 
text from another website’s content. You then reference that site and content with an external 
link. 
 
You can accomplish this by using anchor text or by having a “References” section at the end of 
your article. 
 
According to pro-copywriter and marketer Colin Martin, you shouldn’t overdo external links. If 
you’re external links exceed your backlinks, Google may think you’re a ‘link farm’ or 
participating in a ‘link scheme.’ 
 
While Google has implemented a number of updated algorithms to banish link farms, they still 
keep an eye out for sites that have too many external links compared to their inbound links.  
 
22. Google Panda Algorithm – Panda is about the content on your site. It “was developed to 
make sure sites produce high-quality content aimed to benefit the reader with new or fresh 
information. ‘Poor’ quality (fluff or no-value) content will cause a drop in search ranking for the 
site.”  
 
Content that may cause problems include: reprints and duplicate content, thin and/or low quality 
content.  
 
Note: If you’re reprinting high quality content and include a link to the source article, you should 
be fine. A simple way to play it safe is to add your own lead-in to the content. 
 
Google Penguin Algorithm – the primary purpose of this algorithm is to penalize sites that use 
unethical or ‘unnatural’ backlinking strategies and other linking no-nos. This relates to Number 9 
above. 
 
Note: In regard to what an algorithm is, Google explains,  
 

For a typical query, there are thousands, if not millions, of webpages with helpful 
information. Algorithms are the computer processes and formulas that take your 
questions and turn them into answers. Today Google’s algorithms rely on more than 200 
unique signals or ‘clues’ that make it possible to guess what you might really be looking 
for. These signals include things like the terms on websites, the freshness of content, your 
region and PageRank. (2) 

 



Growth Hacking – this is a new term being bandied about. I’m on a number of ‘growth-
hacking’ Twitter lists. It’s pretty much a new name for content marketing and inbound 
marketing. This is what marketers do. They put new names on old strategies to make them sound 
fresher – to generate new interest. 
 
Growth hacking is about building and growing a startup, a new business. Kissmetrics says, “It’s 
all about bringing in more traffic and putting more users at the top of the conversion funnel. (4) 
 
It’s about bringing traffic to the website, therefore content marketing is at the crux of this 
strategy.  And, since it’s about inbound marketing, it applies to every business that has an online 
presence. 
 
Inbound Links (Backlinks) – this marketing strategy refers to ‘clickable’ links pointing to a 
particular website or webpage from another site. In other words, inbound links to your site. The 
quality and quantity of backlinks will help determine your Page Rank. This is how website 
authority it built.  
 
The relevancy and authority of the sites linking in to your site matters. 
 
Inbound Marketing – the use of engaging content as a lead magnet. Its purpose is to generate 
visibility, traffic, and authority focused on potential and existing clients / customers.  
 
It includes website optimization, content marketing, email marketing, and social media 
marketing. 
 
Influencer – a person who blogs within a specific niche and is considered an expert in that 
niche/industry. The influencer has more ‘swaying power’ than an A-list blogger. People are 
motivated and can be swayed by influencers.  
 
Internet of Things (IoT) – according to an article at Forbes.com, the IoT is a giant network of 
connected  of pretty much everything, including people. 
  
It’s expected that by 2020, somewhere between 26 to 100 billion ‘on / off things’ will be 
connected. On/off means any device that can be switched on and off.  
 
Connected devices can be anything from your computer to your alarm clock to your home 
security system, to your coffee maker, to your iPhone, to your car, to . . .  
 
According to Webopedia, it “refers to the ever-growing network of physical objects that feature 
an IP address for internet connectivity, and the communication that occurs between these objects 
and other Internet-enabled devices and systems.” (6) 
 
Keyword – a word or phrase an online searcher might use to identify what she’s looking for. 
Number two above is an example of using a keyword to be brought to information you need – to 
be brought to the first SERP. 
 



A. Meta Keywords - Originally a quick and easy way for marketers to let search engines know 
what their site and web pages were about. As with all good SEO practices, the use of keywords 
to increase traffic and boost rankings were overused by spammers. Because of this, in 2009, 
Google took the keyword super-powers away. 
 
Landing Pages – these Web pages are the foundation of your marketing efforts. Landing pages 
include:  
 
Sales Pages 
Optin Pages 
Product description pages 
Review or Testimonial Pages 
 
HubSpot takes landing pages a bit further. It says that landing pages are “any page on the web on 
which one might land that 1) has a form and 2) exists solely to capture a visitor’s information 
through that form.” (3) 
 
Lead Generation – in regard to marketing, this is the process of generating potential customer 
interest in your products or services. Leads can be created for the purpose of sales, list building, 
event sign-ups, and so on.  
 
Linkbait – any content, including images, animations, and videos, that motivates other sites to 
link to your website, blog post, or landing page. 
 
According to Lunametrics, “Link bait is content on your website that other sites link to because 
they want to, not because you ask them to. Whether it’s an evergreen blog post, a helpful eBook, 
or a viral video, the linkable asset comes in many forms.” (7) 
 
Marketing Analytics – the measurement of all your marketing efforts (online and offline). It 
includes web analytics, such as traffic, visit lengths, page views, and more. 
 
It’s the process of testing and monitoring all your marketing activity to determine which areas 
are working and which aren’t, so you can revise your efforts for more productive results. 
 
The day and time of day you send out subscriber emails is an example. If you find your open 
rates (how many subscribers actually open your emails) and/or click rates (how many subscribers 
actually click on links within your emails) aren’t doing well, change the day and possibly the 
time you send them out. Then analyze the new results to see where you stand.  
 
MLM - multi-level marketing 
You create a product an allow others (affiliates) to sell it also. You also allow those affiliates to 
make money by getting other affiliates to marketing and sell your product. 
 
Opt in – permission given by an individual to the marketer to receive direct messages via email, 
regular mail, or other mechanism. 
 



Organic Traffic or Marketing – free strategies, such as social media network, blogging, guest 
blogging, article marketing, and so on. 
 
Paid Traffic or Marketing – utilizing paid/sponsored ads, such as Google adwords, etc. 
 
PPC – acronym for Pay Per Click. It’s the process of paying for sponsored search engine 
rankings. The higher you pay, the better your ranking. This is a marketing strategy you need to 
be cautious of - you can end up losing money, rather than making it. 
 
RSS – acronym for Really Simple Syndication. It delivers headlines and content directly to 
reader lists or feeds.  
 
Search Engines – programs that find and search all web content. Initially they look for specific 
keywords, but constant updates have made them capable of detecting the ‘idea’ or ‘gist’ of the 
content searched. 
 
Webopedia says, “A search engine is really a general class of programs, however, the term is 
often used to specifically describe systems like Google, Bing and Yahoo!” 
 
These programs work by “sending out a spider to fetch as many documents as possible. Another 
program, called an indexer, then reads these documents and creates an index based on the words 
contained in each document.” (8) 
 
Spider – also known as a ‘crawler’ or ‘robot’ is another program that is used to automatically 
‘crawl’ the Web to find Web pages (content) to give (feed) to the search engines. 
 
The search engines (through the use of other programs, an indexer and algorithms) use the 
information the spiders provide and index the words found. 
 
These indexed words (keywords) are then used to return results to search queries.  
 
Search Engine Ranking – your website’s position (how high up) on the SERP. It’s best to be on 
the first SERP because most people don’t look beyond Page One when looking for what they 
want. But, not everyone can be on Page One, so getting within the first few pages is also 
something to strive for. 
 
Below are two types of ranking within search engine ranking: 
 
A. PageRank - this is the rank Google gives a particular web page – it’s one of the elements 
used to determine where a page appears in search results.  
 
B. Ranking for a Keyword – this is an element in PageRank. It’s the process of getting the 
search engines to understand that your site is focused on one or more specific keywords. The 
more focused your site is on a particular keyword the more likely Google will use your web page 
as the results of a related search query. 
 



SEO – an acronym for ‘search engine optimization’ This is the process of creating and revising 
content, whether for blog posts, articles, or Web copy, that will improve search engine rankings. 
It’s also the strategy of making your content reader friendly and motivating enough to share. 
  
Fundamentally, it’s the process of making it easy for visitors and search engine robots (spiders) 
to quickly get the idea of what your site is about. 
 
SEO allows search engines to find, categorize, and rank your content, so to make it available for 
searchers’ queries. You obviously want a high ranking so when a searcher (potential customer) 
types in a search term (keyword) your site may be one of those on that first SERP. 
 
SEO Writing – the process of writing content with the purpose of making it visitor and search 
engine friendly, boosting website traffic, and building authority. Elements included in SEO 
writing are: anchor text, keywords, descriptions, deep linking, external linking, and content 
curation. 
 
SERP – an acronym for search engine results page.’ The page you’re brought to when you input 
a keyword or keyword phrase into a search engine ‘search box.’ 
 
As an example, I input “fishing gear” into Google’s search box. 
 
Google brought me to its first SERP. Below is a screenshot of a portion of that first page. 
 

 



The idea is that Google and other search engines put their perception of the highest quality and 
most relevant links on the first SERPs in response to a searcher’s query. There are other ways to 
get there, this is one of them. 
 
Sitemap - A web page or document that lists all the pages on the site. This allows for spiders and 
visitors to easily find all your pages. 
 
Slideshare – The site allows users to upload a number of things, such as PDFs, PowerPoint 
presentations, videos, documents, and even webinars. Once you upload your content, you can 
edit the title, add keywords and a description, and upload it to YouTube or other  
 
Social Media Marketing – the process of using social media networks, such as Facebook and 
Twitter, to generate visibility and website traffic.  
 
Social Proof – According to Wikipedia, social proof is “a psychological phenomenon where 
people assume the actions of others in an attempt to reflect correct behavior for a given 
situation.”  
 
Social proof is recognition of one’s knowledge, skills, or authority. It shows you have influence. 
It shows that people find what you have to say is of value and worth sharing / following. This in 
turn motivates others to jump on board and acknowledge that you’re an authority. 
 
Social Share – the process of a visitor to your website sharing your content to the social 
networks. 
 
Startup – again, we go to new terminology created for an older term. Startups are simply 
businesses starting from the ground up.  
 
According to Investopedia.com, these new companies are “often initially bank rolled by their 
entrepreneurial founders as they attempt to capitalize on developing a product or service for 
which they believe there is a demand. (5) 
 
These smaller operations usually end up requiring investments from outside sources due to 
limited revenue and high operating expenses.   
 
Stickiness – web pages or content that’s valuable enough to be revisited / re-read by visitors. It 
might be resource content or tools that motivate the visitors to keep returning.  
 
Subscriber – a person who signed up for your mailing list. Signing up, gives you permission to 
contact the subscriber via email with relevant information he signed up for. This is part of 
‘permission based marketing’ – an individual has in some way given permission for you to 
contact them with business related information. 
 
Target Market – the people or businesses you want to sell to. If you’re a sci-fi author, your 
target market is readers of sci-fi. If you’re baby store, your target market are parents with babies. 
 



Top of the funnel – the first ‘touch point’ with your potential customer, the first contact you 
have with that person or business. It might be a blog post you share on Twitter. Once the reader 
clicks on the link and lands on your site, that’s considered the top of the funnel. 
 
URL - according to Webopedia.com, it’s a 'Web address' that uses the HTTP or HTTPS 
protocol. 
 
Video Marketing – the strategies of using video (including animation and Slideshare) for 
branding, promotion, engagement, list building, and so on. 
 
Viral Content – content shared on social media that’s quickly shared by lots and lots of users 
(people). 
 
Web Hosting (Service) – a business that provides server space, web services, and file 
management for websites. Examples of ‘paid hosting’ or ‘hosted sites’ are website through 
Bluehost.com and GoDaddy.com.  
 
You pay a monthly fee in exchange for the server space, services, and file management. 
 
There are also free hosting services, such as WordPress.com, Web.com, Weebly.com, and 
Yola.com. 
 
I use Bluehost and highly recommend it (in fact, I’m an affiliate for them). If you’re looking for 
a great service, try Bluehost. If you do, please use my link: 
http://www.bluehost.com/track/kcv155 
 
Webinar – short for ‘web-based-seminar. It’s an interactive presentation, workshop, or other 
event transmitted over the Web though ‘video conferencing software.   
 
Website Metrics – elements of SEO that need to be monitored and measured. Basics elements 
include:  
 
Traffic sources 
Search engine referrals 
The keywords that send traffic 
Pageviews 
Length of visits 
Conversion rate 
 
Website Speed – how fast a website loads. In other words, how fast it’s viewable by the visitor. 
 
White Hat SEO – ethical marketing practices to rank higher in the search engines. An example 
would be writing quality blog posts and sharing them to social networks. 
 



WordPress – a free CMS, blogging, and web hosting service. It can be used through WordPress 
itself as the hosting service (WordPress.com), or it can be downloaded on your computer, or it 
can be used through a paid hosting service, like Bluehost (WordPress.org). 
 
According to Conductor, in early 2015, 23% of all websites were powered by WordPress. (9) 
 
And, WordPress is used by major sites, including New York Times, Mashable, and TechCrunch. 
 
 

These are just 60+ of the online marketing terms being bantered about 
that you should be aware of. There are many, many more.  
 
For more marketing terms and definitions, check out: 
https://www.marketingtechblog.com/online-marketing-terminology/  
http://webopedia.com  
 
For an A-Z list, visit: 
http://www.getspokal.com/the-complete-a-z-guide-to-online-marketing-terms/ 
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Additional Reading 
 
 
 
 
Simple Explanation of the Internet-of-Things 
http://www.forbes.com/sites/jacobmorgan/2014/05/13/simple-explanation-internet-things-that-
anyone-can-understand/ 
 
10 Top Reasons to Be Email Marketing 
http://www.articlewritingdoctor.com/2015/11/10-top-reasons-to-be-email-marketing/ 
 
Powerful Email Marketing – The Welcome Message 
http://www.articlewritingdoctor.com/2015/11/the-no-1-email-marketing-message-the-welcome-
message/ 
 
The Blog Post Template – 8 Must-Know Components 
http://www.articlewritingdoctor.com/2015/11/blog-post-template-8-must-know-components/ 
 
Keywords and Search Ranking (3 Must-Know Tips) 
http://www.articlewritingdoctor.com/2015/09/keywords-and-search-ranking-3-must-know-tips/ 
 
The Shotgun Social Media Strategy 
http://www.articlewritingdoctor.com/2015/09/the-shotgun-social-media-strategy/   
 
The Search Power of Google+ 
http://www.articlewritingdoctor.com/2015/08/the-search-power-of-googleplus/ 
 
What is Inbound Marketing? How Do You Use It? 
http://www.articlewritingdoctor.com/2015/08/what-is-inbound-marketing-how-do-you-use-it/ 
 
Content Curation - 10 Simple Steps and 5 Powerful Benefits 
http://www.articlewritingdoctor.com/2015/08/content-curation-10-simple-steps-and-5-powerful-
benefits/ 
 
What is Website Optimization and the SERP? 
http://www.articlewritingdoctor.com/2015/08/website-optimization-and-serp/ 
 
What is Social Proof? Do You Have It? 
http://www.articlewritingdoctor.com/2015/07/social-proof-builds-authority-and-trust/ 
 
Website Rankings – Basic Metrics  
http://www.articlewritingdoctor.com/2014/07/website-ranking-basic-metrics/ 
  



 
 
 
 
 
 
 
 

 
 
 

  



 

Video Workshops through 
Working Writers Club 

 

 

 

 

Blogging Smart Video Workshop 
Blog Your Way to Traffic, Authority, and Sales 

 
This workshop will show you how to write optimized blog posts (content and website 
optimization) that will help your business move forward. 
 
It’s only $20 and you get unlimited access to the workshop, plus 3 bonus handouts! 
 
For details on what’s included in this workshop, check out: 

http://www.articlewritingdoctor.com/2015/10/blogging-smart-video-workshop-website-traffic-
authority-and-sales/    
 
 
 
 
 

Email Marketing Right Video Workshop 
Build Your List / Build Relationships / Boost Sales 

 
This workshop covers it all, from getting started, to autoresponders, to send times, and so much 
more. 
 
It’s only $20 and you get unlimited access to the workshop, plus 2 bonus handouts! 
 
For Details on what’s included in the workshop, check out: 

http://www.articlewritingdoctor.com/2015/11/email-marketing-right-video-workshop/  
 
  



Want something that’s more in-depth and interactive? 
(I answer all your lessons’ related questions and review your assignments,  

along with other bonus stuff!) 
 
 

E-classes through WOW! Women on Writing 
 
 
 

Become an Power Blogger (and Content Writer) in Just 4 Weeks  
 
This e-class will show you how to write super-charged articles and content that will be reader 
and SEO friendly, shareable, engaging, and will increase conversion. And, it’ll show you how to 
find prospects and work. 
 
Whether you need this skill to boost your own business or whether you want to add this lucrative 
writing skill to your resume, taking this e-class will give you the tools you need to take your 
business to the next level. 
 
It's interactive (one-on-one), in-depth, and priced right. Check it out today.  
 
Just click on the link for the details: 

http://wow-womenonwriting.com/classroom/KarenCioffi_BecomeAnSEOWriter.php  
 
 
 
 
 
 

Give Your Author/Writer Business a Boost with Inbound Marketing  
 

This 4-week e-class covers: optimizing your website, blogging smart, email marketing, and 
social media marketing. 
 
It's interactive (one-on-one), in-depth, and priced right. Check it out today.  
 

Just CLICK the link for details: 

http://wow-womenonwriting.com/classroom/KarenCioffi_WebsiteTrafficInboundMarketing.php  
 
 
  



One of my all-time favorite quotes is by Mark Twain: 
 

“It’s not what you’ve done that matters - it’s what you 
haven’t done.”  
 
This quote, to me, is one of hope and motivation. No matter your age, your heritage, 
your chosen path, or your upbringing, your path lies in front of you, not behind you. If 
you’ve accomplished something, you can continue to build on it. If you haven’t gotten 
started yet, don’t procrastinate - today’s a great day to begin your journey! 
 

Keep the Giving Going: Feel free to share this ebook with others. You can 
offer it as a freebie on your site, as a year-end gift to your readers and 
subscribers, or other. But, PLEASE BE SURE THAT IT STAYS INTACT.   

 
~~~~~ 

 

 
 
And, if you’re not already a subscriber to The Writing World, to keep up with some of 
the best writing and marketing information online, and get updates on instructional 
webinars/videos, get free access today. Click the link to learn more: 
http://thewritingworld.com  
 

Lastly, keep up with additions and/or changes to my e-classes 
and video workshops at:  
http://www.articlewritingdoctor.com/content-marketing-tools/  
 
 

 
 


