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Welcome to GET TRAFFIC TO YOUR 
WEBSITE WITH INBOUND MARKETING: 

 

Website Optimization – Blogging Smart –  
Email Marketing – Social Media Marketing 
 

 
 
Copyright © 2015 Karen Cioffi 
http://karencioffiwritingandmarketing.com (blog) 
http://karencioffi.com (marketing e-courses, ebooks, and coaching) 
 
 
No part of this document can be stored in a retrieval system, reproduced 
or transmitted in any form or by any means (electronic, photographic or 
mechanical) recorded, translated, or used to produce derivative works, 
without written permission from Karen Cioffi. 
 

Although the author has made every reasonable attempt to achieve complete 

accuracy of the content in this guide, she assumes no responsibility for errors or 

omissions, in regard to links, due to the rapidly changing nature of the Internet. 

 

Please note: I do not endorse any products within this course, unless specifically 

stated. 
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A Bit about Your Instructor 
 

 
 
I’m Karen Cioffi and will be your instructor for the next four weeks as we explore 
establishing and building your visibility, authority, and website traffic. 
 
Just so you have an idea of who I am and what my qualifications are, I’m an award-
winning author, ghostwriter, freelance writer, working editor, and online platform and 
website optimization instructor. 
 
My memberships include: 
 
National Association of Independent Writers and Editors 
Freelancers Union 
Professional Writers Alliance 
 
My Additional Links: 
http://writersonthemove.com (group writing and marketing blog) 
http://karencioffifreelancewriter.com (writing services) 
 
Linkedin: http://www.linkedin.com/in/karencioffiventrice 
Twitter: http://twitter.com/KarenCV 
Facebook: http://www.facebook.com/kcioffiventrice 
GooglePlus: https://plus.google.com/107054879622971281466/posts 
Pinterest: http://pinterest.com/KarenCioffi/  
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Week One - Lesson One 
 
 

Optimize Your Website (make it work for you)  
 
 
 
 

Contents 
 
 
 

• What is website optimization and why is it important? 
• Domain names, titles, subtitles, categories, keywords 
• Basic differences between Blogger and WordPress 
• Website hosting and WordPress CMS (content management system) 
• Must-have free WordPress plugins 
• The must-have website pages 
• Basic tips and tricks to optimize your website 
• Website ranking – basic metrics (elements) 
• A 20-Point website checklist 
• Website security 
• Assignment 

 
 
 

If you don’t yet have a website or blog, this is the time to create one. The 
information provided in Lesson One will give you the tools and skills needed 

to create a website that’s reader friendly and SEO ready. 
 

If you already have a site up and running, this lesson will give you tips on 
how to tweak it for more optimization. 

 
*Video Included: Step-by-step instruction on using the WordPress 

Dashboard and the basics of optimizing your site. 
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Do You Really Need a Website? 
 
 
 
 
Within the last couple of years, social media has exploded. It’s become more powerful 
than ever, and more and more people and businesses are using it as an integral part of 
their marketing strategy. In fact, social media has become so important that some are 
questioning the need for a website. 
 

Are websites for marketing really a thing of the past? 
 
Some might reason that you can blog on venues like LinkedIn and SelfGrowth. You can 
also publish articles on Ezine Articles and other article directories to generate visibility 
and authority. 
 
If you’re selling a product or service, you can use social networks to do so by linking to 
your Amazon or other sales page. 
 
Want to let people know about you and what you do? You can do that on your social 
network pages. You can even build your subscriber list through social media. 
 
So, it’s not unreasonable for some to wonder about the necessity of a website. 
 

But, if you decide to forgo the website or get rid of an existing one, think 
twice and even three times about it. 
 

The benefits of a website 
 
While the social media sites, like Facebook, GooglePlus, and LinkedIn allow for just 
about everything you need to market you and your product/service, you’re at mercy of 
these sites. 
 
Pro internet marketer Sandi Krakowski has 800,000 connections on social media. And, 
she has over 1 million clients, which allows her to produce millions in revenue. She 
knows what she’s talking about. 
 
In a recent email Sandi said, “If you don't have a website, listen to me very carefully, 
you own NOTHING online. You're homeless. You have no real estate, you are under 
the control of someone else's property and when push comes to shove, you my friend 
are in a big pickle!”  
 

Did you notice she said you don’t have control with social media sites? 
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Think of it as renting space in a building. Or better yet, buying within a condominium 
development. You’re not in control. You’re at the mercy of their rules and regulations, 
their changes, basically, their whims. This is the same as using sites like Facebook and 
GooglePlus. You never know when or if changes will come that will render your social 
media page useless. 
 

This is why you still need your own website.  
 
If you use paid website hosting through sites like Bluehost, you own the site. It’s yours. 
You are in control of what you publish, how you publish, and so on. You can choose 
your own theme with the header dimensions and design you want. You can put ads and 
affiliate links on it with no problem. 
 
Along with this, people trust bloggers. This gives bloggers influence and authority. It’s 
good marketing to have that authority, that influence, go to your own site. 
 
Bottom line, you still absolutely need your own website! 
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What is Website Optimization and  
Why is It Important? 

 
 
 
 
Your website is a critical part of your online platform. In fact, it’s fundamental to your 
platform and your inbound marketing strategy. 
 
Because of this, you need to generate visibility and traffic to that site. 
 
Why? 
 
Well, there’s so much ‘noise’ (competition) in cyberspace it’s very, very, very difficult to 
cut through it. 
 
To give you an idea of the magnitude and power of the internet, here are several 
statistics: 
 

• Worldwide internets users have reached 3,035,749.340, as of June 2014 
 
*Source: Internet World Stats 

• 1.8 Billions are on Social Networks 
• North America has 81% Internet Penetration 
• Top Social Networks added 135 Million users in 2013 
• Facebook now has 1.184 Billion Users 
• There are 6.5 Billion Mobile Subscriptions globally 

*Source: The 2014 Global Digital Statistics, Stats & Facts SlideShare presentation from the guys at We 
Are Social 

 
• There are over one billion active websites (1) 
• There are 347 WordPress blog posts added each minute (2) 
• Google processes over 40,000 global searches EVERY SECOND (1) 
• Google processes over 3.5 BILLION global searches EACH DAY (1)  
•    81% of businesses consider their blogs an important asset (3) 
• Of all internet users, 82.6% use search (3) 
• Studies found that online searchers are more likely to buy  

 
(1)  http://www.internetlivestats.com/total-number-of-websites/ 
(2) http://www.dailymail.co.uk/sciencetech/article-2381188/Revealed-happens-just-ONE-minute-internet-
216-000-photos-posted-278-000-Tweets-1-8m-Facebook-likes.html 
(3) http://www.searchenginejournal.com/24-eye-popping-seo-statistics/42665/ 
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The internet is teeming with websites, information, and searches. And, if you’re 

promoting or offering anything, you must have an optimized platform that includes 

an optimized website. There is no way around this fundamental fact. 
 
Okay, I answered the WHY first, but that’s okay. At least now you know why an 
optimized website is important. 
 
Now, on to what an optimized website means. 
 

What is Website Optimization? 
 
Think of a light bulb. 
 
The bulb is created – it exists – it has the potential to bring much needed light. 
 
But, if that bulb doesn’t have electricity powering it, it won’t work. It won’t light. 
 
This is true of your website. 
 
Almost every website has SEO (search engine optimization) features. These features 
allow you to create keywords, titles, subtitles, categories, content, webpages, optimized 
images and video, and so on. 
 
Consider these features the power to your website – the electricity. 
 
All those features, when created properly and working together, give the search engines 
tidbits of information to grab onto. The search engines take that information and 
determine what your website is about, what it’s offering, and if it’s a quality site. 
 
The search engines use that information to categorize and index your site. 
 
Why is this so important? 
 
I’ll use Google as the catch-all for search engines.  
 
Once Google has you categorized and indexed, it can then use your website content 
(usually blog posts) as the results of an internet searcher’s query. 
 
Let’s use one of my posts as an example. 
 
If a person decides she wants to know about “article marketing,” she’ll put that keyword 
in Google’s search box. In seconds, Google scours its millions and millions of tidbits of 
information to find the best fit for that query (search). 
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If you’ve been content marketing right, you may very well be on one of Google’s first 
SERPs (search results page). 
 
When I input “article marketing” in Google’s search box, I came up on Page One, as the 
image shows: 
 

 
 
There are a couple of reasons how I was able to get there, but that’s for another topic. 

 
This is why optimization is SOOOOOOO very important. 
 
Being on a search engine’s results page is what will help bring traffic to your site, build 
authority, and boost lead generation (potential clients/customers to your website). 
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This lesson’s replay video will show how to set up some of your website 

optimization: 

 
WordPress Basics for Build Your Online Platform Class 
URL: http://www.anymeeting.com/writersonthemove/EE55DC828647 
Password: KCWP2093 
10-15 minutes 
 
 

A Bit More About the SERP and Search Engines  
 
SERP is an acronym for ‘search engine results page.’ This is the page a search engine 
will send a person (a searcher) to when he enters a search keyword or term in the 
search box. Ideally, you’d like to be on page one of the results. This may not always be 
realistic, so getting on page two or three is next best. After that, your chances of being 
found through a search results are slim to none. Most people stop looking at results at 
page two or three. I know I do. 
 

How do you get onto the SERP? 
 
This is where search engines come in. Search engines have spiders that crawl 
(search) content. The content they crawl includes domain names, website titles, 
subtitles, pages titles, post headings, categories, tags, content, and even images on 
WordPress sites. 
 
If your website’s focus is freelance writing, hopefully you have content within the 
elements mentioned above that makes it clear your site is about freelance writing. The 
spiders find keywords or terminology within your content, which it uses to 
categorize and index your site. Then, when someone does a search for that keyword 
the search engine can connect your site to it and provide your link. 
 
This of course is if you’re providing quality content and following Google’s rules. 
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Domain Names, Titles, Subtitles, 
Categories, Keywords, and More 

 
 
 
 
This section covers some of those optimization features discussed in the prior section. 
 
 

5 Key Factors to Optimizing Your Website 
 
While it’s not that difficult to create a website or blogsite using services, such as 
WordPress (http://wordpress.com) or Blogger (http://blogger.com), there are essential 
steps you will need to take in order to create an EFFECTIVE site. 
 

Here is a list of the most essential and bare-bottom basics that are needed 
for an effective website: 
 
1. Your Domain Name / the Name of Your Site 
 
This is a major decision. Your domain name needs careful consideration. Here are 
some of the elements the domain name should possess: 
 

• An easily searchable name. The domain name should include keywords (words 
that the search engines will be able to find and categorize for online searches). 
An example of a keyword would be “inbound marketing,” if your platform focus is 
inbound marketing. Another would be “romance,” if that’s the genre you write in. 
 
An example of using a keyword optimized domain name is my URL:  
http://articlewritingdoctor.com  
 

• A keyword relevant to your site’s focus. If you’re going to write about cooking, 
then you should have the word “cooking” in the domain name. If your business is 
dog grooming, then that keyword should be in your domain name. 
 

• If you’re an author or writer, your name might be your central site. A central 
author site acts as a hub to all your books and other products/services offshoots. 
It keeps everything connected. 

 
How do you go about getting a website and domain name? 
 
There are a number of web hosting services to choose from, including BlueHost.com, 
GoDaddy.com, HostMonster.com, and iPage.com. 
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For a list of current top ranking web hosting sites, check out: 
http://www.consumer-rankings.com/hosting/ 
http://www.top10bestwebsitehosting.com/ 
 
You can also go with free web hosting services, such as Wordpress.com, Yola.com, or 
Weebly.com. 
 
Domain names usually cost around $10 per year and you can get one from just about 
any website hosting service; check out GoDaddy.com and BlueHost.com, or do an 
online search for “domain names.”  
 
When you sign with a web hosting provider for your website, you’re usually given a free 
domain name (this pertains to websites you pay for). Remember to be sure you have 
your ‘name’ already chosen. The service will check for its availability. 
 

I use Bluehost for my websites. In fact, I like them so much I’m an affiliate for 

their service. If you don’t have a website yet, check them out with my link: 

http://www.bluehost.com/track/kcv155  
 

2. The Subheading 
 
Your domain name will usually be your site’s title also, so it’s on to the subheading. 
 
When creating your site’s subheading, think of your platform. In your subheading add 
keywords you want associated with your site. These are words that should quickly 
inform the search engines (and the random visitor) what your site is about.  
 
For example, my freelance site URL is karencioffifreelancewriter.com – that’s the 
domain name. To let the search engines know what type of writing I offer, my 
subheading includes specific keywords: Writing Services for Businesses and Individuals 
– Ghostwriting, Copywriting, SEO Writing, Editing. 
 

3. Categories 
 
Categories are another type of keyword, but it covers a wider area. 
 
Think of it like shopping. You’re in a mall. The store front will have its name (the title) 
which should give a general idea of what’s inside the store. 
 
Then each department will have a title: Clothing, Home Furnishings, Cooking, and so 
on. 
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The department titles would be your categories 
. 
Suppose you do health writing or sell health related products. Let’s use “Allergies.” 
 
“Allergies” would be your category. 
 
Phrases such as pet allergies, allergy relief, or allergy symptoms would be the keywords 
or tags. 
 

4. Keywords / Tags 
 
Keywords and tags are specific words that allow search engines and searchers to find 
your website. Going back to the “article marketing” keyword, it allows someone 
searching for that phrase to find me. 
 
You should have keywords in your title, subtitle, here and there in your content, and in 
any other areas or features that you can use them. This applies to the webpages and 
blog posts. 
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Choosing a Site - Basic Differences 
Between Blogger and WordPress 

 
 
 
 
Okay, we’ve already established that you must create a web presence (aside from just 
social media). And, you’ve chosen an effective domain name and subtitle keywords.  
 
But, before you can get into the juicy optimization of your site, you have to choose a 
website or a blog and you can get either type for free from sites such as Wordpress.com 
or Blogger.com. 
 
If you find the thought of having to create a website daunting, go for Blogger.com; it’s 
very user friendly and good for beginners. And with its updates, it has a number of 
features much like a website.  
 
One of the drawbacks to Blogger though is you cannot upload ebooks or pdfs to link to 
in order to offer them for free or for sale, so if this is something you’ll be doing, you will 
have to use a website, such as WordPress.org, Yola, or Weebly. 
 
What exactly does this mean? 
 
When you go to a site and there is a downloadable e-book (whether for free or for sale), 
that e-book needs to be hosted (or saved) somewhere that can be accessed by others 
through a link. Blogger doesn’t have this capability. 
 
Another drawback to Blogger is that it doesn’t provide the search engine optimization 
opportunities that websites offer. For example, when including an image in your blog 
post you can’t provide a ‘title’ or description for the image that the search engines will 
pick up.  
 
A third problem with Blogger is it’s ‘shareability.’ Blogger doesn’t offer easy to use third-
party gadgets (plugins) to offer Share Buttons. This is a major problem. 
 

A blog post’s shareability is part of website optimization. Google pays attention to 

what’s getting shared and by how many. So, you want easy to find easy to use Social 

Network Share Buttons. 
 
This knocks Blogger down a number of pegs. While Blogger is very user-friendly, it is 
lacking in its search engine visibility capability. 
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Website Hosting and WordPress CMS 
(content management system) 

 
 
 
 
Website hosting comes in all shapes and sizes. And, every website is hosted by a 
hosting service or they are self-hosted. 
 

The difference between the two is money. 
 
But, the basics of website hosting, according to Business Dictionary, is it’s a “hosting 
arrangement in which a web host (service) maintains clients’ websites on its computers 
and provides related services.” The services may include backups, maintenance, 
security, leasing, email, and internet connections  
 

Hosted Websites 
 
A hosted website is free. The hosting service allows you to use its space to create a 
website, but there are some drawbacks to this route. The major concerns are: 
 
1. You’re not in control. The options and functionality are limited. The Blogger problems 
I mentioned earlier are examples. 
2. Customization is also limited. 
3. Again, you’re not in control. You’re at the mercy of a service that can change its rules 
randomly or even shut you down. 
4. Website analytics aren’t as good with free sites. 
5. The ability to sell through shopping carts and other ecommerce tools is limited. 
6. Sharing tools (social media share buttons) is limited. 
7. Customer service may not be as quick and helpful as a self-hosted site. 
 
All this creates a rather unstable and unproductive site. 
 

Self-Hosted Websites  
 
These are usually sites you pay for through a hosting service, like Bluehost and 
GoDaddy. 
 
With this type of arrangement, you own the site. You’re in control. And, paid sites have 
lots of perks, including: 
 
1. You’re in control (again for emphasis). 
2. Customization is almost limitless. 



Website Traffic with Inbound Marketing / Karen Cioffi                                   15 | P a g e  
 

3. With content management systems like WordPress you have amazing options and 
functionality. 
4. You have great website analytics available. 
5. You can sell to your heart’s delight. There are lots and lots of shopping cart and 
ecommerce tools. 
6. Sharing is made easy with lots of Sharing button options. 
7. You have great customer service. 
 

Benefits of WordPress 
 
Below are 7 powerful benefits of the WordPress content management systems (CMS). 
But, before we get to that, you may want to know what a CMS is. 
 
The CMS is what allows you to manage the content on your website. According to Small 
Business.Yahoo, “It stores all of your documents, images, videos, and any other type of 
online content in an organized way.” 
 
Another feature of the CMS is it allows you to have more than one administrator or 
editor. Multiple people can manage the content, under their own Username. 
 
Here are 7 powerful benefits of the WordPress CMS: 
 
1. It’s free.  
 
Even if you download the software to your computer for your own hosting use, it’s free – 
no licenses are involved.  
 
2. It’s easy to use.  
 
The set-up is easy to do. And, if you’re not sure how to do it, there are plenty of free 
resources that will show you. 
 
Once the system is up and running, managing it is a breeze and so is formatting and 
publishing your Pages and Blog content. It provides an easy to use format and system 
for adding, editing, deleting, retrieving, and publishing your content. 
 
This makes blogging simple to do. 
 
There are no technical skills needed. If you can use Microsoft Word to create a 
document, you can use WordPress. 
 
3. It’s flexible and versatile 
 
There are tons of widgets and thousands of themes that help make the WordPress 
CMS extremely flexible and versatile. You can easily change the entire design and 
format of your website by changing the theme. And, you can do this as often as you like.   
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You can create as many pages as you want or need. There are no limits. This is 
another important feature. And, you can create Private pages, Hidden pages, and 
Password protected pages. 
 
4. It has thousands and thousands of powerful Plugins.  
 
A plugin is a tool (an ‘extra’ piece of software) that you can add to your website. The 
majority of them are free. 
 
Plugins offer lots and lots of powerful features, including: 
 

• Spam control  
• Search engine optimization 
• Sitemaps 
• Ability to ‘hide’ pages from the Menu 
• Newsletter forms 
• E-commerce ability 
• Contact forms 
• Sharing features 
• Website security 
• The list goes on and on 

  
5. It’s SEO friendly. 
 
The WordPress CMS is much more search engine friendly than the other platforms. 
WordPress allows full search engine optimization of your pages, blog posts, images, 
videos, and so on. This is very important.  
 
Google loves WordPress. 
 
6. It has a Media File.  
 
The media file allows you to upload images, ebooks, videos and audio. 
 
One important aspect of this feature is that it allows you to upload PDFs (ebooks) so 
you can link directly to them. One of the purposes of this is if you're offering a free 
ebook as the subscriber opt-in gift - you'll need this feature to provide a place for the 
recipient to get it (download it). 
 
As an example, my Blogger site Karen Cioffi Writing and Marketing offers a number of 
downloadable ebooks. But, I don't have the capability of ‘storing’ those ebooks (PDFs) 
on the Blogger site. I have to upload my PDFs to one of my WordPress sites to keep 
stored in the Media File. From there, I can link to them from anywhere. 
 



Website Traffic with Inbound Marketing / Karen Cioffi                                   17 | P a g e  
 

This is the same process if you sell through PayPal. If you're selling a digital product (an 
ebook) you'll need a place to 'store' that file, so when someone buys it they'll be brought 
to the download page. 
 
7. You can run the show. 
 
WordPress is an easy to use system that allows you to be in complete control of your 
website. As mentioned earlier, there are no technical skills needed, so you don’t need a 
designer or webmaster to manage it for you.  
 
There are many more benefits of using WordPress as your content manager system. If 
you’d like to find out more, you can go to: http://wordpress.org/about/features/ 
 
Reference: 
https://smallbusiness.yahoo.com/advisor/benefits-using-wordpress-content-management-
system-231516771.html  
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Must-Have Free WordPress Plugins 
 
 
 
 
While there are lots and lots and lots of plugins for WordPress, these are some of the 
basics and most necessary. These plugins are ones I use or I use for clients. You can 
also do a search in the Plugin section of your WP dashboard to find others in each 
category. 
 
SEO Optimization 
 

• All in One SEO Pack – excellent plugin that optimizes your posts and pages 
• Google Sitemap Generator – gives the search engines a map to better index 

your site 
• Google Analytics ( http://google.com/analytics/) – while this is NOT a WP plugin, 

it is a tool you should use to track visitor usage, including sources, page-views, 
and clicks 

 
Security 
 

• Limit Login Attempts –helps prevent Brute Force attackers from getting in  
• Captcha - spam and hacking control that provides math problems for access 
• Backup WordPress – backs up your content regularly and automatically  

 
Social Networking 
 

• Share Post - puts share buttons on the bottom of each post 
• Subscribe Button- a multicolor sidebar Subscribe plugin 
• The Social Links - icons linking to your social profiles 
• Slick Social Share Buttons – icons linking to your social networks 

 
Media (Audio, Images, Video) 
 

• Compact Audio Player - code to allow audio on your site 
• Simple Image Widget – allows you to add images to your sidebar 
• Really Simple Gallery Widget – another image plugin 
• Responsive Image Widget – another image plugin 

 
Follow Buttons 
 

• Follow Blog Post – creates a Follow button for your blog posts 
• Follow – Adds a floating Follow Button at the bottom of WorPress.org sties  
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Miscellaneous 
 

• Link View - allows links on the sidebar, if your theme doesn’t have the option  
• PC Hide Pages – allows you to create and hide pages from the Navigation bar 

and search engines 
• Contact Form – provides code for a contact form  

 
 
Simply search for these plugins or others in the WP Plugin area (in your dashboard). 
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Must-Have Website Pages 
 
 
 
Part of optimizing your website is to have the proper webpages.  
 
This is another website element that matters to Google. 
 
Below are the 10 most important pages. 
 

1. The ‘About Me’ or ‘About Us’ Page 
 
Let the visitors know ‘who you are’ with an About Me Page. This is especially important 
on sites that do not use the site owner’s name as the title. There are so many sites 
where a visitor needs to search to see who the site belongs to – it can be a bit 
frustrating, as well as a waste of the visitor’s time. There are even some sites that don’t 
offer this information at all.  
 
Along with the names of the site’s contributors, you should let the visitors know what the 
site is about, what they can expect from the site, what information will be provided. 
 
The About Me Page should include a bio along with any pertinent schooling and/or 
training. Most visitors want to know who is posting the content and what qualifies them 
to offer that particular information.  
 
Providing this information allows the reader to develop a relationship with you. And, be 
sure to make the content conversational. 
 

2. The Media Page  
 
Create a Media Page. This page will tell visitors what you’ve done or are doing, possibly 
books you’ve written and other qualifications that make you an expert in your field. You 
should include: 
 

• Testimonials, reviews, and awards 
• Links to interviews, presentations, etc. 
• Events: workshops, appearances, speaking engagements, and so on 
• Links to all your other sites 
• Each of your books with a link to each site  
• Brief description or your products, services, or synopses (and possibly excerpts) 

of your book 
• Links to all sales pages 

.  
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If you’re an author, having each book’s information on your Media Page will depend on 
the number of books you have. If there are multiple books, you’ll need to condense the 
information listed and link to each book’s website for full details. 
 

3. The Contact Page 
 
Your contact information must be available (Google wants it on every page). This 
means having a Contact Page that offers a contact form or you can simply include an 
email address and phone number (preferably a cell phone number, not your home 
number). A visitor may have a question, comment, or request for your services; you 
want that visitor to be able to reach you. 
 
A warning about contact forms: I’ve had trouble with contact forms and my service 
provider, BlueHost, said they’re an easy way for hackers to get into your site. For this 
reason I don’t use them. 
 
TIP: It’s advisable to have your contact at the bottom of your webpage. This is possible 
through a footer bar, so it’s visible on every page. 
 

4. The Resource Page 
 
Probably the second most important factor that will make visitors find your site valuable 
is providing a Resource Page. This page should provide links to pertinent books, sites, 
articles, and tools related to your niche or industry. Visitors will appreciate the effort and 
information, thereby making your site of value to them. It will also prompt them to link to 
your site and recommend it to others. 
 

5. The Landing Page 
 
This may be the single most important page on your website. This is the page visitors 
will first see. And, if it does its job, it’ll be the portal to the rest of your website. 
 
The landing page has between 5 to 7 seconds to grab the visitor. Some marketing 
research shows it may be even less than that. 
 
For this reason, the page must tell it all and tell it quickly. This is where simplicity, clarity 
and focus comes in. The copy on your landing page must be easy to read and the most 
importantly ‘grabbing’ copy should be above the fold. 
 
People now have super-short attention spans - you need to address that with super-
effective content. 
 

6. Testimonials Page (and/or Reviews) 
 
Testimonials and reviews sell products and services. Ask your clients or customers how 
they liked your product or service and if they’d write a brief testimonial for you.  
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These endorsements are social proof of a great product or service. This page is an 
absolute must. 
 
One method I use to get testimonials is my client’s ‘thank you’ emails. I’ll ask if I can use 
them as a testimonial. This takes the burden of the client having to think of something to 
say in the testimonial. And, what’s great about this type of testimonial is they’re always 
heartfelt. 

 
7. The Opt-in Page 
 
With attention spans dwindling and competition increasing, the main goal of your  
opt-in landing page is to get email addresses that will convert into sales. 
 

You might be wondering why a separate opt-in landing page is a necessary step. The 

answer is: distraction. 
 
Most visitors are scanners. There’s just too much information online for people to read 
everything. And, in addition to this, attention spans are shrinking. 
 
If you bring a visitor to your blog for the purpose of having her sign-up for a newsletter, 
she may first glance over your interesting post and scan for more information. Maybe 
she’ll glance over all the gadget/widgets you have on your sidebars. This is distracting 
and dilutes focus. 
 

When you drive traffic for the purpose of increasing your mailing list, your intent, 

your call-to-action, needs to be deliberate and clear, with NO distractions.   
 
This holds true for whatever your opt-in page is for. It may be to get attendees to a 
workshop or event. You get the idea. 
 
This is the purpose of a specific opt-in landing page. 
 
TIP: This page should be ONE COLUMN. You don’t want a sidebar or any other 
distractions on this page. 
 

8. Product Pages with Descriptions or Services Description Pages 
 
The prospect or visitor to your site needs to easily find out what you’re offering and what 
your product or service is all about. 
 
Keep this page easy to read, but make sure you’re thorough in explaining the 
description and benefit of each product/service. 
 
People want to be informed before making buying decisions. 
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Tip: You might make each product or service page a sales page also. It’s not wise to 
make visitors take extra steps to buy from you. So, be sure to include a Buy Button. 
 

9. The Sales Page 
 
This is another biggie. You need an effective sales page to turn visitors into customers.  
 
While you can have a BUY button on each product or service page, you should also 
have a specific page that lists your products/services. You might also have a Drop 
Down Menu BUY button, so the visitor can do one-stop shopping. 
 
The copy on this page needs to be motivating and it should focus on your potential 
customer’s need/s. The copy should be conversational. Let the reader know you feel 
what he’s going through and you have the solution. 
 
An important element here is to make sure your CTAs (call-to-actions) are easy to 
follow and as simple as possible.  
 

10. The Blog Page 
 
Blogs are now more influential than social media and brand promotion. People trust 
bloggers – make this work for you.  
 
Create quality and helpful blog posts on a regular basis – this is what will generate 
visibility, boost your authority, get you noticed by the search engines, and help convert 
visitors into subscribers and prospects into customers. 
 

Simple is a Better Strategy 
 
Marketing expert Mike Volpe of Hubspot.com points out that it’s more important to 
spend time, and money if necessary, on content rather than a flashy website design; 
simple works. In fact, simpler usually leads to a higher conversion rate. The conversion 
rate is the ratio of visitors who buy your book, product, or service, to the total number of 
visitors. 
 
As an example, if you have 100 visitors and only one says YES to your call-to-action, 
you have a 1% conversion rate. 
 
Volpe also stresses that you should have control over your site. This means you should 
be able to manage it. You don’t want to run to a web designer for every little change you 
want to make to your site, or to do something as simple as adding content. 
 
To reinforce this ‘simple is better strategy,’ Google says that milliseconds count in 
regard to your page load time. If your page is slow to load, you’ll get a poorer score with 
Google. 
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Another factor to this ‘simple strategy’ is that dark text on a light background is the 
optimal foundation for your website. To put it simple, use black text on a white or very 
light background. It makes for easier visitor reading. 
 
Tip: Should you decide you do need help to create a site, don’t hire an expensive web 
designer. Look for someone who wants to establish himself as a website creator, or 
someone who does it in his spare time, you will pay much less. And, try to make 
arrangements that will include the designer teach you how to manage your own site. 
This will make updates, changes, and posting much easier, and less expensive.  
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Basic Tips and Tricks to  
Website Optimization 

 
 
 
 

1. Keep Your Site Focused 
 
Part of creating and maintaining an optimized site is to keep the content you post to 
your site pertinent to your niche.  
 
Think of your site as a target; you want to keep as close to the center of that target as 
possible. So, if you’re writing for children and branding yourself as a children’s writer, 
keep your posts geared toward children’s writing, and/or about topics related to your 
books. If your site is about cooking, keep the posts geared to cooking related content. If 
you’re offering a service, the same applies. 
 
If you begin to dilute your main focus, you will begin to lose credibility as an expert in a 
particular area. You don’t want to be known as ‘jack of all trades, master of none.’ 
 
Another ‘big’ factor for focus is Google. You don’t want to confuse the search engine 
spiders as to what your site is about. 
 

2. Keywords Needed to Motivate Visitors 
 
Visitors to your site need to be guided, they need explicit instructions on what you want 
them to do. But, they don’t want to be ‘sold to.’  You need to find words that will motivate 
them to take the desired action you want. A few words that ‘currently’ work are: 
Get Access, Complimentary, Gift, Yes! I Want In, Instant Access. 
 
Jack Canfield uses “10-Day Transformation” in one of his opt-ins. 
  

 
 
You get the idea. 
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3. Provide Valuable Content 
 
CONTENT is one of the most important factors for adding value to your site. In the 
visibility world, content is known as the King. Make your content informative and helpful 
to those reading it and they will return for more . . . and they will share it.  
 
There’s a lot more about this in Lesson 2. 
 

4. The Opt-in Box 
 
This is one of, if not the most important elements of your website. 
 
Provide a readily visible opt-in box. This is one of the key strategies to create and build 
a mailing list. A useful way to entice visitors to sign up for your information emails or 
newsletter (your email subscriber list) is to offer a free gift. Usually an ebook or video 
related to your site’s focus is a practical gift. 
 
But, don’t refer to it as a FREE GIFT. Check #2 above for better wording. 
 
It has to be perceived as the answer to the readers’ problems, pains. 
 
On my freelance writing site my optin is: 
 

 
 
The opt-in box should be placed in the top portion of your sidebar, and must be 
immediately visible upon landing on the page – this means it needs to be above the fold 
line. 
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Website Ranking 
Basic Metrics (elements) 

 
 
 
 
According to statistics by Digital Strategy Consulting, on January 21, 2013, there were 
634 million active websites. That’s over half a billion. That’s a lot of noise . . . a lot of 
competition. And, those stats are a year old. 
 
I’ve used the analogy before, about being a spec in the sky, and it’s true. You need to 
find and use marketing strategies, specifically website optimization strategies, to give 
your site (and your client’s site) a brighter light. You need to create visibility and ranking. 
 
To know what’s working and what’s not, it’s important to use some form of website 
analytics. One of the tools I use is Alexa.com. 
 
I’ll use one of my websites to demonstrate how ranking works. 
 
On December 20, 2013, Writers on the Move’s (http://writersonthemove.com) Global 
ranking was 265,945. The U.S. ranking was 63,899. (Numbers change on a daily basis 
and the LOWER the numbers the better.) Considering there are millions and millions of 
websites, these numbers are pretty good. Google’s ranking is: Global 1 / U.S. 1. 
 
Alexa uses a number of factors to calculate their rankings, including daily page views 
per visitor and daily time on site. For these numbers, the HIGHER, the better. 
 
Writers on the Move did well in this category also: 
 
Daily Pageviews per Visitor: 3.90   
Daily Time on Site: 5:19 minutes 
 
Then there are sites linking in, search visits, bounce rate, and ‘new visitors’ categories 
that are also SEO basic factors for ranking. 
  
Let’s breakdown these elements: 
 
Pageviews per visitor refers to a view of a page on your website by a person/visitor. 
Factors such as reloading a page and moving to different pages count. The more pages 
the better. 
 
According to Google.com, “If a visitor clicks reload after reaching the page, this is 
counted as an additional pageview. If a user navigates to a different page and then 
returns to the original page, a second pageview is recorded as well.” (1) 
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An effective way of ‘upping’ the pageviews is to: 
 

• Use long-tail keywords for title tags and headers 
• Have separate pages for specific topics (an example would be if you have a 

health site, one page might be on Cancer, one on Diabetes, one on Heart 
Disease, and so on 

• Have a ‘freebie’ page – it might be helpful information that’s downloadable (a 
download is considered a ‘hit’) 

• Use deep-linking (have links to more information within your site) 
 
A unique pageview “represents the number of sessions during which that page was 
viewed one or more times.” (1) 
 
Daily time on site is the amount of time (in minutes and seconds) a visitor stays on a 
site during one visit. The ‘pageviews’ plays a factor in this. If your content contains links 
to other pages or posts on your site, then the ‘time on site’ will increase. Using links 
within your website to other pages in your website is deep linking or internal linking. 
 
Another strategy to increase the ‘time on site’ is using video or audio. Even short 30-60 
second clips keep the visitor in place. 
 
Sites linking in reflects the number of websites that find your website informative and 
valuable enough to link to it.  
 
According to Moz Analytics, “External Links are hyperlinks that point at (target) any 
domain other than the domain the link exists on (source). In layman's terms, if another 
website links to you, this is considered an external link to your site.” (2)  
 
Linking can be done through anchor text, which is the best format for site linking, or 
through a direct URL link. ‘Sites linking in’ is an important SEO factor. 
 
Search visits are those visits to your site that are a result of online searches, usually 
for a particular keyword. But, along with search visits goes bounces, time on site, and 
page views. Simply getting a search visitor doesn’t do much if he’s gone in less 
than 5 seconds (considered a bounce). 
 
The bounce rate is the percentage of visitors who leave within a few seconds after 
visiting just one page (the page they originally land on). High bounce rates are usually 
an indication that your keywords aren’t really relevant to your content. Or, your site may 
be difficult to navigate or read, or confusing. You want a low bounce rate. 
 
A key factor to keeping your bounce rates low is to deliver on what you promise. Meet 
your visitors’ expectations. This means having quality content and relevant keywords. 
You also need to have a visitor-friendly website design. This means it needs to load 
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quickly, be easy to navigate and easy to read, has an easy to find call-to-action, and is 
clean (uncluttered). 
 
 
Reference 
 
(1)https://support.google.com/analytics/answer/1257084?hl=en#pageviews_vs_unique_views 
(2) http://moz.com/learn/seo/external-link  
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20-Point Website Checklist 
 
 
 
 
Below are terms you should be aware of when creating or tweaking your website. 
 
Some of the information in this section has already been mention, but I tend to use 
repetition for emphasis and comprehension . . . and to drill it in. ☺ 
 

Here is a checklist of 20 elements, just about everything you need 
to be aware of, in website optimization: 
 
1. Keywords/Keyword Phrases – necessary in everything from your domain name to 
post tags 
 
2. Long Tail Keywords – narrowing the playing field, it’s important to use long tail 
keywords as often as possible. An example would be “allergy medication” if the 
category is “allergy.”  
 
3. Authority Status – we’ve gone over how to increase the website’s authority. 
 
4. Title Bar – this is the horizontal label in the top left area of the window. It should have 
the name of the current page visible. 
 
5. Navigation Menus – make sure they’re easy to find. 
 
6. Pictures – Use keywords in the file name when you first save the image, in the tag, 
and description.  
 
7. Title Text – should be relevant to the page and keyword effective. 
 
8. Internal Linking or deep linking – linking to other pages and content within your site. 
 
9. External Linking – linking to other relevant and ‘high’ authority sites. 
 
10. Copyright and Dates – be sure to update your website copyright text and other 
dates on the site. Nothing makes a site look ‘stale’ quicker than having old dates. 
 
11. Navigation and Usability – make sure the navigation is easy to use and works 
properly. 
 
12. Web Design – Google’s motto is ‘simple is best.’ Keep the site easy to read and 
uncluttered. Along with this, the most effective design, according to Marketing 
Experiments, is dark text on a light background. 
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13. Multimedia – use a variety of content, including audio and video. 
 
14. Text – your text should be keyword effective, engaging, easy to read, relevant to the 
website, and shareable. 
 
15. Above the Fold – keep the important information, such as your opt-in, above the 
fold. 
 
16. Stickiness – make the site effective enough to keep visitors on it. This relates to visit 
page lengths. 
 
17. 1st Person Tense – Keep the content conversational. 
 
18. Social Interaction – encourage interaction and social networking. Be sure to have 
social media buttons on the site and at the bottom of each post. This makes ‘sharing’ 
easier for the visitor. It also reminds her to share. 
 
19. Opt in Forms – have it easy to find, easy to use, with easy to follow and clear opt-in 
text and steps. 
  
20. Testimonials – people will usually buy based on what others like, so be sure to have 
a testimonials page on the site. You should also include testimonials in the sales copy. 
 
Websites optimized with these 20 elements will have a much better chance of getting 
more opt-in YESES and customers.  
 
The website should look professional and relay the essentials quickly: who you are, 
what the visitors can get, and why he should get it from you. 
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Website Security 
 
 
 
 
While this lesson is about website optimization, these tips are must-knows for your 
websites, data, social media accounts, email accounts, and more. 
 
 
It seems more and more businesses and people are getting hacked. The most recent I 
heard of was a savvy pro-marketer. All his computer files, programs, and other data was 
actually held ransom. He paid the hackers $500 to get everything back. 
 
Sounds crazy, right? 
 
Well, unfortunately, this is a way of life today. These hackers have sophisticated 
programs and techniques that can hack almost anything. 
 
And, once in your computer they will have access to your banking information, your 
credit card information, all you data, all your clients data, and so on, and so on. 
 
Introducing a cyber attack to your computer can be as simple as downloading software 
on the internet or clicking on a link within an email. 
 
In fact, with home automation (another online ‘convenience’) these hackers can get into 
a lot more than your computer and online accounts. The can virtually enter your home.  
 
According to an article at DailyMail on cyber attacks, the criminals don’t “have to use 
sophisticated techniques to break into home appliances, including your front door.” (If  
it’s on the system.) 
 
But, I digress. Let’s get back to protecting your online accounts, including your email. 
 

10 Safety Tips to Protect Your Online Accounts and More 
 
1. This is critical – make sure your password is at the very least 10 characters. 
And, be sure to mix them up. I’m sure you know what I’m talking about: use capital and 
lower case letters, symbols, and numbers. And, super important, don’t use any kind of 
sequences, like abc or 123. 
 
2. Another critical measure – change your passwords on a regular basis. Don’t 
wait until you get a warning or you’ve been hacked. Cyber criminals are smart . . . and 
clever. Given enough time, they can figure out your password. 
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3. Don’t make your security answers obvious. If the question is “Who is Batman’s 
sidekick?” You can be sure a hacker will guess Robin. If the question is “Who is Donald 
Duck’s girlfriend?” Don’t answer with Daisy. If it’s common knowledge . . . it’s common 
knowledge. 
 
4. Keep your passwords unique. This means don’t use the same password for two or 
more accounts and don’t reuse passwords. If you have trouble coming up with unique 
passwords, you check out a tool that PC Tools offers: 
https://identitysafe.norton.com/password-generator/ 
 
5. Check with your email service provider to see if they offer a login activity 
feature. Both Gmail and Yahoo do. This tool will give you recent login activity. Knowing 
if unauthorized users are in your accounts is a huge deal. It allows you to take 
immediate security measures. 
 
6. A BIGGIE – Always, always, always sign out of your internet accounts. Whether 
it’s your email, your social media accounts, you’re websites, online groups, or other, be 
sure to log out when you’re done. A number of online services, like Google and Yahoo, 
allow you to stay logged on, even after you move on. This is an unsafe practice. Log out 
when you’re done. 
  
7. Keep all your passwords safe. It may be convenient to list them on your computer, 
but don’t do it. Keep a ‘hard copy’ list or keep it on a zip drive (see below for a warning). 
 
8. Don’t open emails you’re not sure of. If it looks suspicious, delete it. And, don’t 
respond to any emails that request personal information or request you change your 
password. 
 
9. Secure your computer with antivirus software. It may not prevent a high-tech 
attack, but it should prevent low-end stuff from happening. 
 
10. Protect your mobile device too. It’s a wise move to use a password on your 
device and you might want to lock it also. 
 
Note: When using a zip or external drive, if you keep it plugged into your computer and 
you’re attacked, the hacker will take over your zip drive also. This is what happened to 
the pro-marketer I mentioned earlier. So, if you do use an external drive be sure to 
backup your work and then remove the device. 
 

A couple of extra tips, or at least my thoughts. 
 
Don’t use cyber automation for your home.  Referencing the DailyMail article again, 
General Manager of Proofpoint’s Information Security division David Knight says, ‘Many 
of these devices are poorly protected at best and consumers have virtually no way to 
detect or fix infections when they do occur.” 
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Use the cloud. There are a number of offsite services you can use to keep your data 
safe from loss. Services like Carbonite.com and Dropbox.com backup your data on a 
regular basis. This way if you get hacked or something goes wrong with your computer, 
you won’t lose vital data. 
 
I hope these tips help keep you ‘cybersafe.’ Remember, an ounce of prevention is worth 
a pound of cure, or maybe lots, lots more. 
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Lesson One Assignment 
 
 
 

Creating a Website  
 
 
 
For those who haven’t created a blog or website yet, now’s your chance!  
 
Decide if you want to use Blogger.com or Wordpress.com, or other hosting service (if 
you are inexperienced at this, Blogger might be a better choice for this workshop) and 
create one using the first 14 key factors and other information discussed in this lesson. 
 
Don’t be intimidated – just give it a try. Blogger is so easy you can have one up and 
running in an hour. 
 
For those who already have a site up and running, check it against the tips in this 
lesson. Tweak it for better optimization. 
 
 
~~~~~ 
 
If you get your website or blog site started, completed, or tweaked during the class, let 
us know through the listserv. Post your site’s URL in a message and I’ll give it a once-
over and offer suggestions. And, hopefully the class will take a look at it and offer 
‘constructive’ feedback also. 
 
  
Here are the video replay links for this lesson: 
 
WordPress Basics for Build Your Online Platform Class 
URL: http://www.anymeeting.com/writersonthemove/EE55DC828647 
Password: KCWP2093 
10-15 minutes 
 
10 Website Landing Page Must-Haves 
URL: www.anymeeting.com/writersonthemove/EE53DF88874C 
Password: jp59F 
50 minutes 
 


