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lives, for following our authors and writers, for commenting and sharing our 
posts, and for following and subscribing to our site.  
 
Our members are writers and marketers, just like most of you and the 
following information has been carefully chosen to help you in your writing 
and marketing efforts.  
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As a special bonus, this ebook is the gift that keeps giving. 
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Organizing Writing and Marketing 
Tasks/Templates 

 
 
 

By Terri Forehand RN 
 
 
 
 
 
Terri Forehand lives in Nashville, Indiana where she and her husband also own a tiny 
quilt shop called Primitive Spirit. www.primitive-spirit.com . She writes articles and 
stories for children and sometimes adults from the cozy log home she shares with her 
husband and an array of rescue dogs and cats.  Visit her website at 
www.terriforehand.webnode.com and her blog at http://terri-forehand.blogspot.com 
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I am a creative person at heart which doesn’t translate into Miss Organization USA.  My 

career as both a nurse and writer forces me into being much more organized than I 

would normally be. If you take a peak in my sewing/quilting room you would see that my 

creative side really works well in a cluttered environment with an array of colors, 

textures, and mediums where I create quilts, dolls, and patterns. But this same type of 

environment does not work for a serious working writer. 

The writer side of me needs to be more organized to keep my submissions and my 

marketing efforts productive. For these tasks I love lists, templates, and calendars. I 

sometimes color code things on the list to help me prioritize, or I use unique notepads 

making it interesting and fun to sit at my desk.  

You are a writer regardless of what other hats you wear. Whether you use a template or 

a computer excel sheet a writer must keep accurate track of due dates, submissions 

and responses, contests and websites, and any number of important data that keeps 

you focused on your writing goals. My gift to you are some of the ideas I use in an 

attempt to be more business-like with my writing career and in turn  it helps me to 

become more productive, especially with tasks that are not a favorite (promotion and 

marketing myself). I hope you find some of these ideas fun and useful in your own 

writing career.  

NOTE PADS OR NOTE BOOK: I love stationary of any kind, particularly notepads and I 

prefer the pen and paper way of tracking many of my writing tasks.  I keep one on my 

desk next to my computer to jot down websites, references, or important dates, facts, or 

emails that need to be taken care of each day as things come up. Many items on the 

notepad can be crossed off after my writing/marketing time but sometimes the 

information is transferred to my calendar or address book on my computer for future 

use. 

FILE FOLDERS:  I have folders on my computer for each project but I also print out 

drafts to revise and reread as a hard copy.  Colorful file folders are used for each of my 

projects. In these folders I keep any hard copies, any hand written notes, or any 

pictures, research information and data on my three target markets for each piece of 

work, including writer’s guidelines. This way when I pull up a project on my computer, I 

also pull out the file folder with my notes. This helps me to keep focused on the writing 

and not searching all over my office for tidbits of information for the project at hand. 

Submission Record: Here I use a template that I received from a writing class years 

ago. The basic information I list on this template is the title of the manuscript or article, 

the publisher I submitted to, the date I submitted, the date I received a response, and 

the actual response. If it is rejected (which more often than not it has been at least 
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once) I move on to the next targeted market and submit again.  

Article ideas: I keep a notebook in my purse for article ideas when I am not at my desk. 

I try to jot down a possible market for the idea when I am thinking about it too. I know 

other writers who use 3 x 5 note cards for ideas and many use their digital devices to 

make notes.  Write down key words that will trigger your thoughts on where this topic 

fits or subtopics that might lead to other articles.  

CALENDAR: Again, I love a paper and pencil calendar that I take in my bag 

everywhere I go. Can you spot a trend here? I am not good with using digital equipment 

to keep me organized but pulling out a calendar reminder helps me to focus. If I write it 

down I tend to be on time with deadlines and more focused on how much writing I need 

to do to reach my goals. I also write my goals on the calendar each month giving me a 

daily reminder of what it is that I need to accomplish each month. If it isn’t written, I may 

forget it or confuse it with another project. (This habit comes from being a nurse…. If a 

nursing task I have done on a patient is not written down or documented it looks as if it 

wasn’t completed.) 

 If you are excellent at tracking tasks with your phone or computer use that method. You 

will save yourself the extra steps that I put myself through to get a marketing or writing 

task complete. But if you have trouble keeping track of due dates, deadlines, and 

project goals along with marketing steps consider the template or notepad methods in 

addition to what you currently do to keep organized and focused. It may help you to 

avoid missing an important deadline or contest date.  

Templates are convenient because you can jot down the info on pages already created 

in your computer or printed out in a folder. I am a fan of these because they keep my 

notes on each project uniform and organized. I tend to remember key points if jotted 

down in template form.  I have included a sample of the submission template and article 

template I use. Add or subtract any information that you find that will help your tasks. 

Enjoy and happy writing.  

See the next page for examples. 
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Template for submissions: 

Title Publisher Date sent Response/response Action taken 

     

     

     

 

Template for Article /book ideas: 

Idea Target Audience Subtopics Target 

Publishers/Markets 

Notes 

     

     

     

 

Media Package template: This offers a place to check that each project has enough material for the media 

package 

 Project Title 1 Project Title 2 Project 3 Project 4 

Author 

Bio/picture/contact 

info 

    

ISBN #     

Synopsis 

 

    

Publisher     

Publisher contact 

info 

    

Book Cover Picture     

Reviewers/contact 

info 
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Creating Your Author’s Image 

 

 

By D. Jean Quarles 

 

 

D. Jean Quarles is a writer of Women's Fiction and a co-author of a Young Adult 
Science Fiction Series. Her latest book, House of Glass, Book 2 of The Exodus Series 
was written with coauthor, Austine Etcheverry. 
 
D. Jean loves to tell stories of personal growth – where success has nothing to do with 
money or fame, but of living life to the fullest. She is also the author of the novels: 
Perception, Rocky's Mountains, and Fire in the Hole. The Mermaid, an award winning 
short story, was published in the anthology, Tales from a Sweltering City. 
 
You can find more about D. Jean Quarles, her writing and her books at her website at 
www.djeanquarles.com 
 
You can also follow her at www.djeanquarles.blogspot.com or on Facebook. 
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Your author’s image is critical to your overall success as a writer. Readers want to know 
about the people who are giving advice, sharing experiences, or telling a great story. 
There are two components to your personal author’s image: your author’s biography 
and your author’s photo.  
 
Writing your first novel or non-fiction book is an endeavor that takes perseverance, but 
writing your author’s bio can cause the most loquacious of authors to freeze. What 
should you include? What can be left out? What do your readers want to know and, 
most important of all, that will encourage them to buy your book? 
 
When writing your author’s bio remember: 
 
1. Write your bio in the third person. While writing your novel you probably struggled 
here and there with the invisible critic that seems to be ever close. That critic rears up 
again when the time comes to write your bio, which is why it’s best to write your bio in 
the third person. This will create some distance and you may find it easier to talk about 
yourself. 
 
2. Figure out what facts are relevant to your story or what makes you an expert. Where 
you were born or raised is probably only important if you are writing about that particular 
area. Telling about your previous or current career will also only be important if it ties 
somehow to what you have written. Degrees and education should be dealt with in a 
similar fashion. If they lend you credibility for your writing mention them, if not, leave that 
information out. 
 
3. Always be sure to mention any awards, contests, or achievements you have acquired 
related to your writing. No matter how insignificant you may feel they are they will show 
you are serious about your craft. 
 
4. Are your characters quirky? Is that what brings them to life? If so, use that same 
quirkiness when writing your bio. If you have a sense of humor that comes through your 
writing, find a way to share something humorous. Your bio is a great way to showcase 
your writing style – and perhaps cause someone to choose your book. 
 
You will need two or three bios: a short one for queries and such, a longer one for your 
book cover, and sometimes just a one or two liner.  Read the bios of other authors 
before you begin and see what stands out to you about each one. Look at word choice. 
See how they used humor or tied their writing into their life experience. Which bios 
would compel you to check out an author’s work? Determine what impelled you to look 
at them further. Then write several versions of your own biography and share them with 
other authors. Ask for feedback.  
 
 Like a resume, your bio should be updated regularly – at least after each new award, 
book or publication.  
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Your bio should be accompanied by your author’s photo. Give your photo some careful 
thought. For many of your readers, your photo will come to represent your brand.  
 
A number of years ago I heard an interesting fact about photographs - you can take a 
photo of almost anywhere and anything and if you hold up the original photo and a 
mirror image of that photo, most people can tell which one is the original and which the 
mirror image - even if they have never seen the place or item before. We apparently 
have an inborn idea of what images should look like – except, that is, when we look at 
ourselves. The reason is we only ever see ourselves in the mirror - so we only see the 
mirror image of ourselves. That's why our own photos, many times, seem a bit off. In the 
past I always felt that my personal photos were so awful and looked nothing like myself 
even when others raved over them - now that I realize I'm looking for something that no 
one else sees, I'm a bit more forgiving. 
 
Here are some tricks to getting the best photo possible. 
 

• Tip 1: As your author's photo is part of your image make sure it is consistent with what 
you would like your reader to know or feel about you. Think about how you want 
to appear - edgy or romantic? Whimsical or serious? Natural or funny? Do you 
want to be perceived as knowledgeable? Thoughtful? Brave? Check out your 
favorite author's photos and see what they've done to create their image and 
then think about what you can do to make your own photo stand out. 

 

• Tip 2: What to wear. Wear a color you look good in. Black is slimming, but you may 
find that a bright color is great against your face. Stay away from busy patterns 
and bring at least one change of clothes and perhaps a scarf, tie or other 
accessory to your sitting to try.  Keep makeup natural. 

 

• Tip 3: Your facial expression.  Practice your smile before your shoot. You want a 
smile that impacts your eyes and appears genuine - or if you are a mystery 
writer, practice your mysterious look. Determine which side is your best and 
make sure to let your photographer know. 

 

• Tip 4: Where to shoot your photo. Once you have figured out the image part, this may 
be easy to determine. If you have a professional taking your photo, an indoor 
setting with lighting will work well. If you are asking a friend or family member to 
help you out, you may want to consider doing your photo shoot outside, as 
natural light will give you a better opportunity to get it right. 

 

• Tip 5: The photo. You may want to try both close-ups and some that include your 
whole body. For close-ups: I recommend the chicken neck. Pull your shoulders 
back, stick your neck forward, tip your chin slightly down and watch as the extra 
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neck skin and chins disappear.  Play with head tilts - in other words, after each 
shot move your head slightly. For photos that include more of your body: Stand 
with one foot in front of the other angling your good side to your photographer - 
this is slimming as well. Remember the chicken neck. Focus your gaze at a place 
just above the camera. 

 

• Tip 6: Take a bunch of pictures. With digital cameras there is no reason not to. The 
more photos taken, the better the chance of getting one you really like. Not only 
that, but with hearing the shutter click, click, click you might just start feeling like 
a movie star and relax and have fun.  

 

• Tip 7: Photo editing. There is plenty of photo editing software to help you refine your 
picture. My current favorite is PicMonkey.com. I use the free version and it does, 
generally, all that I need. I also use some of my iPhone's editing software and 
that works well too if I'm taking a photo on the fly.  

 

Hope these tips will help you get the author's image that represents you, flatters you, 

and allows readers to easily recognize and remember you! 
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On the Same Page with Betsy Bird 
 
 
 

 
By Linda Wilson 

 
 
 
 
 
 

Linda Wilson, a former elementary teacher and ICL graduate, has published over 40 
articles for children and adults, six short stories for children, and is in the final editing 
stages of her first book, a mystery story for 7-9 year olds. Publishing credits include 
seven biosketches for the library journal, Biography Today, which include Troy Aikman, 
Stephen King, and William Shatner; Pockets; Hopscotch; and true stories told to her by 
police officers about children in distress receiving teddy bears, which she fictionalized 
for her column, "Teddy Bear Corner," for the Montgomery County Sheriff's Office Crime 
Prevention Newsletter, Dayton, Ohio. Follow Linda on Facebook: 
https://www.facebook.com/linda.wilson.37017794  
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Betsy Bird is the New York Public Library's Youth Materials Specialist. Her domain 
covers Manhattan, Bronx, and Brooklyn. She oversees 84 library branches, a territory 
that encompasses 1.1 million children. In addition, for the School Library Journal, Betsy 
writes a well-known and popular blog, officially called, "A Fuse #8 Production," or 
fusenumber8@gmail.com; and reviews children's literature for The New York Times and 
Kirkus. I met Betsy and learned about her work at the Highlights Foundation workshop, 
"Books that Rise Above," October.2012. 
 
Proof of the Pudding 
 
In addition to Betsy's fiction book, Giant Dance Party, she has written a definitive guide, 
Children's Literature Gems: Choosing and Using Them in Your Library Career. Due to 
Betsy's extensive knowledge, she is one of the most important "go-to" authorities for the 
finest children's books. Gems includes several lists of recommended titles, including a 
list that contains 100 children's books that should be included in every library's 
collection. And in a style that is Betsy's alone, this list wouldn't be complete without what 
she calls her "Snarky Annotations." In her commentary, it was gratifying to read that, 
like Patti Lee Gauch, Betsy has a healthy appreciation for "schlock," such as the 
Choose Your Own Adventure novels and comic books, as well as for great children's 
literature. My sentiments, exactly. 
 
Herein is proof of how much children love the books Betsy recommends. On a recent 
family visit, I brought along Zombie Makers: True Stories of Nature's Undead, by 
Rebecca L. Johnson, to give to their sons, ages 8 and 15. Some titillating details from 
Betsy's review of Zombie Makers, which can be found by looking up the second review 
of Zombie Makers on Amazon.com, " . . . zombies are real. Not in the corpse-walker 
sense, necessarily, but in nature there are plenty of creatures willing to make others into 
their mindless slaves." In the review, she went on to give examples from the book, 
which are indeed harrowing, in the best sense of the word. 
 
After school the next day, while the eight-year-old was busy, the 15-year-old took one 
look at Zombie Makers, sat down on the couch and began devouring it. I was sitting 
nearby reading my own book, but soon gave up. He got so excited that he kept stopping 
me to read each page and show me the pictures. Needless to say, I was delighted 
that he enjoyed the book so much. That night I saw the book peeking out from 
underneath the couch. Sure enough, the next day after school he made sure his  
brother wasn't around, pulled the book out, and continued to pour over it. At the 
workshop, Betsy described Zombie Makers as gross, just the kind of information kids 
love. She even called Old Yeller a zombie book because, and this is an exact quote, 
"rabies is a zombie disease." Alas, Zombie Makers wasn't the first book Betsy 
discussed. Phineas Gage: A Gruesome but True Story about Brain Science, by John 
Fleishman, was. About Phineas Gage. Betsy said in her review that appears second-in-
line on Amazon.com, "By and large, nonfiction titles are the hardest ones to sell to kids . 
. . if you hold  . . . an item that contains actual FACTS . . . usually you're up a crik. Not in 
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the case of Phineas Gage. This book is so chock full of blood, splattered brains, busted 
skulls, and other goopy beginnings . . ." Well, you can see where this is headed.  
 
The Core Curriculum 
 
During her talk, Betsy stressed that the current future of school curriculum is in 
nonfiction, in order to prepare students for college and the workplace. Of course, fiction 
will always have its place, best explained in a December 4, 2012 article from The 
Uncommon Corps blog: "No one officially connected to the Core Standards is 
suggesting in print or otherwise that novels are dead, that literature shouldn't be taught. 
But, literary nonfiction is also literature." Thus, Betsy made the point that we as 
children's writers need to write more nonfiction. Period. 
 
Fine, but what does that mean for children's authors beyond researching and writing 
about a topic? And what is the Core Curriculum, anyway? Since I taught second grade 
from the Virginia State Standards, I understand from the ground-up how the standards 
are applied in the classroom. While writing this post, I pretended I was a non-teacher 
children's writer and looked up the websites that Betsy recommended (below), which, as 
she said, give excellent explanations on how the Common Core State Standards, 
CCSS, came about, what they are designed to do, and generally what they are. I think 
understanding this information is important for both fiction and nonfiction children's 
writers.  
 
Betsy's annotated suggestions of recommended CCSS websites:  
 

• Common Core State Standards Initiative - www.corestandards.org. Everything you need 
to know in one easy place. From webinar presentations to a systematic listing of what 
the standards are for each subject area and grade level. 
 

• Common Core Library (NY Dept of Ed) - 
http://schools.nyc.gov/Academics/CommonCoreLibrary/default.htm. See how NYC has 
handled the CC and get an in-depth look at how schools are responding. 
 

• The Uncommon Corps - http://nonfictionandthecommoncore.blogspot.com/. 
Undoubtedly the best blog about the CC out there. 
 

• I want to add a website I found that offered more detailed explanations of the CCSS - 
http://www.readingrockets/org/teaching/commoncore/. As an example, in the left-hand 
column under "Home," try "ABC's of Teaching Reading." I found this to be a terrific help 
in understanding how reading is taught. 
 
Betsy's 2012 children's nonfiction titles that she really likes: Chuck Close: Face Book by 
Chuck Close; A Black Hole is Not a Hole, by Carolyn Cinami DeCristofano; Zombie 
Makers: True Stories of Nature's Undead, by Rebecca L. Johnson; The Great Molasses 
Flood, by Deborah Kops; How Many Jelly Beans? by Andrea Menotti; Wisdom: The 
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Midway Albatross, by Darcy Pattison; and It Jes' Happened: When Bill Traylor Started to 
Draw, by Don Tate. 
 
Betsy's take-away: Betsy's blog readers, "authors, editors, book sellers, agents and 
moms . . . seem . . .  enthralled by the meticulous scrutiny of plots and story lines that 
her reviews deliver, usually with a biting wit." A quote from Dirk Smillie's article on 
Forbes blog, The Double Life of Betsy Bird. 
 
 My take-away: I have added this very special go-to source to my old stand-bys, for 
some of the best advice on children's literature out there. 
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Five Marketing Mistakes To Avoid 
 
 

 
By Anne Duguid Knol 

 
 
 
 
Anne Duguid Knol is a first time author after threatening to write a book for the past fifty 
years. Instead, she was a national newspaper reporter in the UK, freelanced in Europe, 
and taught in a former morgue in the East End of London. Now living on the Isle of 
Wight, the setting for her cozy mystery novella ShriekWeek, she teaches math with the 
Adult Community Learning team. Hopefully, the next novella in the series will not take 
so long to appear.  
 
 
  



Writers on the Move / Winter 2014 

 

17 

Limit the Time You Spend on Marketing 
 
Search the Internet for help and you’ll find over 260,000,000 entries listed on Google for 
social marketing tips and another 78,500,000 specifically geared at marketing for new 
writers. Start to read them and you could waste precious writing time and end up more 
confused than ever. Yes to Facebook, No to Twitter or Yes to LinkedIn and No to 
Facebook? Social Media or paid ads? How do you decide? 
 
The marketing scene is constantly evolving. The old “Buy my Book” saturation tweets 
and FB posts are counterproductive nowadays. And how will anyone find your new 
website with over 570 new sites created per minute?  
 
You need a fan base of over 1000 followers before you can expect any Internet visibility, 
according to marketing experts. So let’s start there. 
 
Build Your List 
 
...and the list has to be relevant to you. It’s no use buying someone else’s email lists. 
Collect a list of readers, authors and friends who will be interested in news and free 
reports you share on your website or blog. A blog with fixed pages for your author 
profile and contact information is all you need. The more thinly you spread yourself 
across the Internet, the less impact you have. 
 
You need a sign up form on your blog, an incentive for people to sign up for your 
newsletter --a free e-book or report—and that’s what you promote on your social media 
sites. Invite your friends directly. Nothing beats friends. They know you, will promote 
you by word of mouth. They are obviously more interested in what you’re doing than 
strangers, most of whom are busy selling their own books  
 
Slow and steady wins the race here. It can take years to build a valid list of readers 
longing to read the next book. Remember you must keep writing. The more books you 
have, the more opportunities you have to build sales. 
 
Promote Your Book Locally 
 
...and reap the benefits of networking in your home area. This is no time to be shy. 
Leave business cards or postcards with your author name and contact details wherever 
you go. Ask bookshops and libraries if you may leave them on their reception counters 
or notice-boards. If your book might appeal to animal lovers, leave them in pet shops 
and feed merchants. A mystery set in a pub? Leave them on the bar. Ask your friends to 
act as your street team, promoting the book in their own neighbourhoods and clubs. 
 
Suggest a talk you could give to local businesses and/or libraries. Offer to teach a class 
in your local school or College. You’re an author. Help others achieve their dream. 
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Build Your Blog 
 
...and, if you think your readers will flock there, be prepared for disappointment. An 
Internet search using Author Website as the keywords pulled up 742 million results. 
Writing, websites about writing—the market is overloaded. Instead, choose a topic that 
is related to your book. It could be a travel site promoting settings that feature in the 
book, local recipes your characters make or might eat, an in-depth look at hobbies they 
enjoy, dog training if a cantankerous pet is the star of your novel. Reach out to new 
readers through shared interests, Join forums or clubs or groups related to the interests 
of your fictional community and after posting a few times, sneak in a mention of your 
book. 
 
Author Central 
 
...means remembering that each Amazon site has its own Author Central pages. So you 
need to be seen on Amazon.com, Amazon.ca, Amazon.co.uk, Amazon.com.au and 
even on the European branches where many readers do enjoy buying English language 
books.  
 
Amazon is huge when it comes to e-book sales. It’s a lost opportunity if you neglect 
your author pages. 
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4 Tips for New Writers 
 
 

 
By Kathleen Moulton 

 
 
 
 
 
 
 
 

After raising and homeschooling her eight children, Kathy found time to pursue 

freelance writing. She enjoys writing magazine articles and more recently had her story, 

"One of a Kind", published in The Kids' Ark. You can find her passion to bring 

encouragement and hope to people of all ages at When It Hurts –

 http://kathleenmoulton.com 
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Do you still have the poems you used to write in college tucked away in the closet? Is 
that great plot for a novel still in the back of your mind?  Then it is time to resurrect your 
love of writing! Here are some basic tips that can help you begin a writing career. 
 
Mission 

What do you want to accomplish through your writing? Summarize this with a mission 

statement. This will be the driving force behind your writing. 

Is it to make money? Is it a way to encourage others through a self-help book? Or is it 

simply the satisfaction of painting a story with words?  

Something is resonating inside of you. Can you feel it? Write out your mission 

statement. 

Next, you might have a handful of ideas and you’re not sure which direction to take. 

Publish a children’s book?  Writing for a magazine? A novel? Freelance?  

Narrowing your options down may not be as difficult as you think. One day, I stumbled 

upon a six week online course on writing for children. I took the course and it was 

exceptional. I had a picture book idea for several years and I thought writing a children’s 

book was what I wanted to do. I still do, but at this stage of my writing career, it isn’t the 

priority. Taking the course helped me to prioritize what I was ready to write. It also 

helped me discover what I was good at writing. 

Anticipate those opportunities that come out of nowhere but do your part, too. Find 

writers’ blogs in the genre you are interested in. Enter writing contests. Begin your own 

blog. Take advantage of free online courses. Join writer groups either locally or online.  

Planning  

Plan short term and long term goals and make a daily or weekly schedule.  

 A long term goal might be writing a book or becoming a staff writer for a magazine. 

Short term might be writing resumes or fillers for magazines in order to make money 

and gain experience. 

Start working on your short term goal that will generate income. If you think writing 

resumes is for you, take an online course. Most run about six weeks and are very 

affordable. Begin to advertise your service locally and eventually expand. Fillers for 

magazines are always in demand. Find a magazine online and check out their writers’ 

guidelines.  



Writers on the Move / Winter 2014 

 

21 

Now it’s time to create a schedule. This is dependent upon how much time you have. 

Do you work full-time? Are you a mother of young children?  Can you devote 1 or 2 

hours a day? It’s up to you. Whatever your schedule is, stick to it. Don’t be afraid to 

revise it if it’s not working. 

Work simultaneously on your long term goal, too. This should be scheduled in weekly 

as well. Here is where you begin building your platform. Your platform should reflect 

what you are most passionate about. 

Many writers start with a blog solely for the purpose of platform building and reaching 

the audience of their genre. It takes time to build that audience but if you are passionate 

about your subject, people will catch on. Social networking is a valuable tool to get 

connected and advertise your blog.  

For example, you might enjoy gardening. You decide you would like to write about 

gardening so you start a blog. Connect with other writers who also like gardening. 

Maybe you find there is little written about organic gardening in your specific part of the 

country, so you begin focusing on this subject and begin writing a book. Or you may 

write for a gardening magazine. The possibilities are endless! 

Keep in mind this all takes time. If you have all of these ideas at once, you will be 

overwhelmed and not start anything. Let the process naturally unfold and keep returning 

to your mission statement. 

Patience 

We’ve grown accustomed to our fast paced world and instant gratification. If you’re 

serious about a writing career, patience is essential. Whether you want to write for 

magazines or have a novel burning inside you, be prepared for your writing career to be 

like a slow cooking, crock pot meal.  

It’s a competitive world out there but don’t let that intimidate you.  The writing 

community is very supportive.  Writers understand there is always room for another 

voice and writing style. Be patient with yourself and remember, “slow and steady wins 

the race”. 

Perseverance 

Writers invest their heart and soul into their writing and getting a rejection letter is very 

discouraging. It’s alright to be disappointed but do not give up! 

Many famous authors have been rejected. Agatha Christie experienced five years of 

rejection letters before she was published. Pearl S. Buck was told Americans were not 
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interested in China. Her book, The Good Earth, won a Pulitzer Prize.  

Perseverance is essential to your success.  

Enjoy the process that comes from a career in writing. You have treasures in you 

waiting to be discovered. Share them with the world! 
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The Essential Twitter Guide 

 
 
 

By Carolyn Howard-Johnson 
Multi award-winning author of the HowToDoItFrugally series of books for writers 

 
 
 
 
 
 

Many of the tips on the following pages are reprinted from Carolyn Howard-Johnson’s 
Sharing with Writers newsletter. Subscribe at 
www.howtodoitfrugally.com/newsletter_&_blog  The sign-up form is at the top of the 
column on the right.)  
 
You will find more ideas for easy, quick, and frugal ideas for branding with social 
networks in her multi award-winning The Frugal Book Promoter 
(http://bit.ly/FrugalBookPromo), first in her How To Do It Frugally series of books for 
writers at http://howtodoitfrugally.com/writers_books.htm.  
 
Carolyn collects Twitter tips for her Sharing with Writers newsletter. She says, “people 
keep asking me how Twitter can help sell books. It will brand you if you keep your 
tweets content laden and on target instead of talking about going to bed and what you 
ate for breakfast. Great branding leads to book sales.”  
 
My Twitter address is www.twitter.com/frugalbookpromo. 
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Twitter is no longer a fun, easy way to promote. Well it is, but it is now essential. Most 
authors don’t realize: 
 

• One can tweet without spending a lot of time 

• Tweeting can multi task for the author when he or she feeds the Twitter stream to 
their blogs, their Amazon profiles pages and more 

• Tweeters don’t have to spend hours—or any time at all—reading the Twitter 
streams of those they follow 

• That when they tweet, certain keywords get picked up and repeated by giant 
apps like HootSuite and SocialOomph; that means their names and book titles 
get seen by far more people than those who follow them 
There are powerful marketing folks like http://AskDavid.com who will help spread 
the word for them when they participate in their programs, tag them, or just ask. 

 
There are enough tips here—the basic ones—to get newbies started and give old-
timers some new ideas.  

Note: The stars denote an application or tips that I consider essential or 
use all the time. 

Sign up (easily) at www.twitter.com 
 
Twitter Tip: To find appropriate people to follow on Twitter account, use 
http://search.twitter.com. You can use Twitter to learn new things and acquire new 
resources as well as to get your message out. 
 
Twitter Tip:  Wow! Here's a way to make your tweets do double duty, encourage you 
to keep your tweets focused, and refresh your e-mail signature as often as you 
tweet.  Use Wise Stamp Signature (http://www.wisestamp.com/email-ie ) to 
automatically feed your latest tweet into your latest e-mail signature.  

Twitter Tip: Evaluate how you're doing on Twitter and how others are doing but do be 
careful 'cause stats can be misinterpreted. Try www.twittercounter.com . 

Twitter Tip: Here’s a great new Twitter aid. It will help you personalize your Twitter 

backgrounds or wallpaper: www.freetwitterdesigner.com 

Twitter Tip: You can clean out nonfollowers from your Twitter account with 
www.mycleenr.com--but only if you have 700 or fewer. They're working on more. My 
current favorite for unfollowing is www.justunfollow.com because it’s easy to use—i. e., 
frugal of time.  

**Emergency Tip: One of the major drawbacks to social networks like Facebook and 
Twitter is that your account can be suspended. After all that work building them! And 
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sometimes through no fault of you own. Here's an article on what to do if it happens to 
your Twitter account: www.susangilbert.com/your-account-has-been-suspended/  

Tweet Tip: Did you know that by using the # (hashtag) sign before a word, you can tag 
your tweets? This site (http://www.hashtags.org) tracks the most popular hashtags. As 
an example, I use Twubs.com to register my own hashtag (a little like copywriting them). 
Here are a couple for you to explore to see how they can add to your exposure and help 
your search engine optimization: 
http://twubs.com/TheFrugalEditor 
http://twubs.com/TheFrugalBookPromoter 
http://twubs.com/FrugalBookPromoQuotes 
http://twubs.com/SharingwithWriters  

A hashtag #Tweeps4Writers which indicates that the tweeter I’m recommending is a 
resource for writers. If you look that hashtag up, you’ll find many authors, book 
marketers, and even some agents I’ve recommended in the past. 

Tweet Help from author and marketing guru Tony Eldridge. He shows you how to : 

create an AddThis Button (Social Bookmarking) to your website or blog This one is fun 

because it's an easy-to-follow video! 

http://MarketingTipsForAuthors.com/ArchivedTips/3169/tipaddthis.html  

Tweet Help: Here's another video from Tony Eldridge on TweetLater and other Tweet 

Scheduling Tools. 

http://MarketingTipsForAuthors.com/ArchivedTips/5189/TwitterScheduleTweetVideo/tip

sscheduletweets.html  

Twitter Tip: To find out who’s following you, go to: http://dossy.org/twitter/karma/ 

Twitter Tip: Take a poll on Twitter: http://twtpoll.com/new.php 
 
Fun Only Twitter Have you seen this fun Twitter application? http://sxoop.com/twitter/  
Wahhhh, I want a computer mat with my followers' faces on it!  
 
**Twitter Tip: You can assure your tweets get more attention if you research the recent 
trends on Twitter at www.twopular.com, then design a tweet or two accordingly and use 
hashmarks (#) to tag them.  
 
Twitter Tip: Poets can treat their fans to Haiku on Twitter? It’s a focused way for poets 
to focus and still connect with followers. Use www.makeliterature.com/twihaiku/twitter-
poetry. It also provides reviews, critiques and opportunities for your work to get 
retweeted by others.  
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**Social Network Tip: Check the biography on your social network sites. They say 82% 
of unsuccessful twitter accounts have no bio. Even if you use networks like Twitter and 
Facebook for your personal friends only, it is only a courtesy to introduce yourself. 
You’d do that at a party, right?  

**Twitter Tip: To delete people not following you go to: 
http://friendorfollow.com/frugalbookpromo/following/  Why would you want to do that? 
Generally you don't want to follow people who aren't interested in a two-way 
conversation and you certainly don't want your stats to show you following hundreds of 
people more than follow you! 
 
**Twitter Tip: If you think your tweet might be worthy of a retweet, keep it to 120 
characters. That leaves room for the retweeter’s own @username in it. Your followers 
are more likely to retweet if they don’t have to work too hard at it.  
 
Twitter Tip: Learn where a tweeter lives by using real-time tweets at 
www.twittervision.com. It’s valuable for author or retailer events confined to a specific 
area. Watch it for a minute to find people in your area or to find twitterpals in other 
places in the world.  
 
Twitter Idea: Did you know that Twitter is increasingly being used in ways related to 
search engine research? If not, turn to CNN for just one evening’s news and you’ll get it. 
How can you turn this into something that will help position you as an expert? 
 
Tweet Tip: This Twitter tip is for those trying to reach folks in other parts of the world. 
It’s a twitter translation tool. http://www.tweettranslate.com/  
 
Twitter Retweet Tip: One of the tricks to getting wide exposure on Twitter is to get 
other people to retweet your tweets. Here are two articles that will tell you how to do it: 
How to Get Retweeted by @GuyKawasaki: 
http://blogs.openforum.com/2009/02/18/how-to-get-retweeted and The Science of 
Retweets by Dan Zarella: http://mashable.com/2009/02/17/twitter-retweets  .My favorite 
method is to give information that people are likely to want and need. The other is to 
occasionally ask to be retweeted. 

**Social Network Tip: Tell your friends and/or followers about the success someone 
had because of a service you offer or information in your book. An example: 
“#SharingwithWriters subscriber (www.howtodoitfrugally.com) received a working 
computer from a fellow subscriber when she was out of work after surgery.”  

TIP: For a really big list of Twitter aids go to John Kremer's Twitter Tools page: 
www.bookmarket.com/twitter-tools.htm 

**Twitter Tip: Twitter with us is the easiest frugal-of-time marketing process I know of! 
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Link your website or blog to Twitter 
It’s very easy! Just type your Twitter ID in the box, press GO, and then copy the code of 
any button you like and paste it on your Blog or Website, etc. and let others follow you. 

That’s it. . . Tweet away! 

 
Twitter Tip:. Find who is mentioning you or your book’s title on Twitter by going to 

www.tweetvolume.com. Also, www.twittterholic.com. 

Twitter Tip: Add you blog to Twitter by using Twitterfeed.com.  

Twitter Tip: Don’t add your Tweets to Facebook using RSS feeds if you tweet 
frequently. Your Facebook pals may get tired of you when ten tweets a day appear on 
your Facebook page!  

Twitter Tip:  List your book in Author Directories in different categories of interest. Use 

these links: 

http://twitr.org/ 

http://wefollow.com/ 

http://www.highspotinc.com/blog/2008/12/a-directory-of-book-trade-people-on-twitter/   

(http://www.highspotinc.com/blog/2009/02/a-directory-of-authors-on-twitter/  

 

For the last two: You can use the lists links or by sending a tweet to Jennifer Tribe 

(http://twitter.com/jennifertribe) with your title and expertise. 

**Twitter Tip: TweetBeep (http://tweetbeep.com ) is a service that alerts you anytime 

your name, book title, product, or company is mentioned or Tweeted about!  

Twitter Tip: Extend the reach of your Twitter efforts at Twellow.com Put yourself in all 

relevant categories. It may just be "Authors and Writers" but you may fit other places, 

too, depending on your area of expertise. Like "Teaching." Or, in my case, "Marketing" 

and "Publishing." You can categorize yourself in up to ten of them.   

**Twitter Tip: Back up your Twitter account and records with TweetTake.com. 

**Online Marketing Tricks: You have probably noticed that I encourage you to use all 
the benefits Amazon offers authors—even if you’re not much of an Amazon fan. That 
includes helping one another out (and encouraging fellow writers and friends) to add 
your book to their Wish Lists. Why? Because it helps your exposure and your algorithms 
on Amazon.com, that’s why.  Here’s a screen shot of a new Twitter/Amazon partnership 
that will help you with that: 
 



Writers on the Move / Winter 2014 

 

28 

 

 
Of course, you can also do this when you’re browsing Amazon. Just go to any buy page 
on Amazon and click on the oval Wish List button on the right of each buy page. How 
about trying it with one of mine at: http://bit.ly/FrugalBookPromo. 
 
 And remember, your own icon may appear at the top of those same buy pages—with 
links to YOUR page or Amazon profile! One click benefits all.  
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10 Things You Can Do in 10 Minutes to 
Promote Yourself and Your Writing 

 
 
 

By Debra Eckerling 
 
 
 
 
 
 
 
Debra Eckerling is a writer, editor and project manager, and the author of Purple Pencil 
Adventures: Writing Prompts for Kids of All Ages.  She founded Guided Goals, as well 
as Write On Online, a live and online writers’ support group. She is an editor at Social 
Media Examiner. Debra is in demand as a national speaker addressing writing, 
networking, goal-setting and social media. 
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Whether you write full time or on the side, it’s important to spend time promoting 
yourself. But who has the time? Great news! There’s plenty you can do during those 
pockets of time between writing and work tasks to build your authority and get noticed. 
 
Here are 10 things you can do in 10 minutes. 
 

Keep a Running List of Blog Topics. People blog as a way to share their voice, 
style and knowledge with potential readers. Write a list of topics that apply to your 
expertise, so you’re ready to write when you have a few minutes to spare.  
 
Write a Blog Post. Sure, you probably won’t have time to write an entire blog post, 
but you can get a good start. And, if you did #1, you already have a list of ideas. 
People who follow your blog are likely to be interested in your books, as well. 
Besides, there’s no better portfolio for a writer than a consistent blog. 
 
Make a List of Blogs in Your Field. Find bloggers you like who write in your genre 
or non-fiction writers who are in your area of expertise. 
 
Comment on Blog Posts. When you have a few minutes, go down the list of 
favorites and choose a blog. Now, read a blog post and comment on it. It’s an 
excellent way to develop community with other experts. Plus, you may get new fans 
as people read your thoughtful comments. You’ll also want to spend time replying to 
comments on your own blog posts. 
 
Get on Social Media. Create a Facebook, Twitter, LinkedIn, Google+, YouTube, or 
Pinterest page. Social media is some of the best free promotion you will receive and 
helps you establish credibility.  
 
Post on your Social Media Sites. Ask questions and share photos, as well as links 
to your books, press, and articles/blog posts. The point is to be out there and in front 
of the minds of your friends and fans. 
 
Find Twitter Followers. Twitter is a great place to find new friends. Do a search for 
Twitter handles of people in your genre or niche and follow them. Be sure to include 
people who have substantial followings. 
 
Retweet and/or Reply on Twitter. Once you have your favorites, take your 
downtime and see what they are tweeting. Retweet interesting content and reply to 
their tweets. Note: Don’t retweet tweets that have links unless you’ve read them. 
 
Shoot a Vine or YouTube video. Grab that smartphone, put on the video function 
and have at it. Just talk about what you know on camera; give advice or share 
something interesting. Then, post it on your sites. By showing your personality, you 
create a deeper connection with your fans. 
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Do Outreach. Connect with friends who are in a similar field, as well as people who 
host blogs you admire. Write an email, send an IM; see if anyone is interested in 
having you do a guest post or interview on their site. You never know what 
opportunities await … unless you ask. 

 
Promoting yourself should be a snap. Just do what comes naturally: write. Share who 
you are with the world a few minutes at a time.  
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20 TIPS TO BECOME A MORE  
CREATIVE WRITER 

 
 
 

By Shirley Corder 
 
 
 
 
 
 
Shirley Corder has a passion for encouraging and inspiring writers, readers and 
those struggling through the cancer valley. Her book, Strength Renewed, Meditations 
for Your Journey through Breast Cancer came out of that passion.  
Her website, www.shirleycorder.com is to encourage writers and readers. 
Those in the cancer valley will be uplifted by posts on her other website, 
www.riseandsoar.com.  
 
 
  



Writers on the Move / Winter 2014 

 

33 

1. Get several good notebooks and pens.  Keep one next to the bed. Carry one in 
your purse. Keep one handy near the phone, in your desk and next to your computer. 
Have one every place you spend time.  
 
2. Study writing techniques. Learn all you can. Put what you learn into practice. Find 
out what works for you--and what doesn't. Then have the freedom to use the techniques 
in ways that suit what you're trying to say. 
 
3. Write. And write. And write. The more you write, the more you will develop your 
own techniques and voice. Don't try to say it like some great author would. Say it 
like you. Free write. Put your pen to paper - or fingers to keyboard, and go flat out. Don't 
stop for a break. Just get those words out. 
 
4. Learn to Discipline your Internal Editor. There’s a time to write and a time to edit. 
First comes the writing. Ignore your editor’s prompts to rewrite and rephrase as you go. 
Get down what you want to say, then go back and give your editor permission to point 
out the areas you need to improve. 
 
5. Edit and polish your work until it's the best you can do. Put it to one side while you 
work on something else. Then come back to it. Read it aloud. Does it flow? Does it 
sound natural? Is this the way people talk? Most important: is it how you talk? 
 
6. Look for advice, critiques, and professional input. You will never become a writer 
who doesn't need an editor. The greatest writers are those who recognize their need for 
critique and are open to suggestions. Gather a group of people who are prepared to 
offer that advice. Join an existing critique group, or form your own on-line support group. 
 
7. Choose the best time for you. Figure out what are your most productive hours, and 
write during that time. Do the mundane tasks of writing, and there are many, at other 
times.  
 
8. Read in the genre you want to write. As you soak up books by experienced authors 
in your field, you will start to pick up techniques and tricks you enjoy--and learn what 
you don't.  
 
9. Write for an audience. Draw up a description of them, the more detailed the better. 
Know their sex, their age, their habits, their fears, and what fascinates them. Once you 
have a clear picture, write to help, encourage, or entertain them. 
  
10. Enjoy your writing. If it becomes a drudge, put it away. Do something else for a set 
period of time. Go for a walk. Do some gardening. If you force your voice when you're 
singing, you lose it. If you start to force your words, you'll lose your writer's voice.  
 
11. Don’t Only Write When You Feel Like It. This seems to be a contradiction to the 
previous tip, but if you’re a nurse, a teacher, or an electrician, you can’t just work when 
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you feel like it. If you only write when you’re in the mood, chances are you’ll never write. 
Be disciplined, but if you need a break, see above. 
 
12. Keep an ideas journal. Jot down thoughts in the nearest notebook, but put a star 
next to any new ideas. As soon as you can, transfer them to your ideas journal. If you 
do this regularly, you'll notice that you often start having more ideas the moment you 
start to write. Strange but true! 
 
13. Pay attention to your creativity. Your subconscious mind tends to give you more 
when you pay attention to a subject. If you ignore the creative aspects of your life, you 
are telling your subconscious that these issues are unimportant. If you consciously take 
note of your creative moments, deliberately look for opportunities to be creative, your 
subconscious mind will start feeding you more creative ideas.  
 
14. Practice your creativity. For example, try something new. Try taking your writing to 
the park. Play music through headphones. Experiment with different types of music. Sit 
outside on the verandah. Write longhand then switch to the computer. Aim to get your 
mind working outside its regular patterns.  
 
15. Come up with new ways to describe items. Practice descriptions in all situations, 
in groups or alone. e.g. While you stand in the shower, look for new items to describe, 
such as how the water looks coming out the shower-head or how it looks swirling at 
your feet after you’ve washed your hair. 
 
16. Write descriptions of sounds you hear. Are your shoes crunching as you walk up 
the drive-way? How about when you walk on cornflakes? Try and describe the sound 
your canary makes or the rain on the roof. It doesn’t matter if it’s not wonderful writing. 
You’re stretching your creative muscles.  
 
17. Climb into your character’s skins. Get to know them so well that you feel their 
emotions, react to situations the way they would and speak like they do. Look at people 
or other characters in your story through your hero’s eyes—even if it’s non-human. I 
once wrote an effective story written through the eyes of my dog, and it was published. 
 
18. Search for Writing Exercises. There are many sites on the web where you’ll find 
great ideas. These are most fun if you can do them with at least one other person, but 
even if you’re alone, give them a try.  
 
19. Vary Your Point of View. If you’ve written a scene and you feel there’s something 
lacking, rewrite it from one of the other character’s point of view. There’s no other 
character? Try writing it as seen through the cat’s eyes. You could be surprised. Of 
course, don’t delete the original. 
 
20. Use a Mind-Map. Center your topic on the page in a balloon, and use different 
colored pens to create branches for different characters or incidents. Go wild. Keep 
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adding ideas until you find yourself coming up with exciting ‘out of the box’ material.  
  
And always remember: There are millions of writers in the world today. But there is 
only one you. 
 
  



Writers on the Move / Winter 2014 

 

36 

20-Point Website Checklist 
 
 
 
 

By Karen Cioffi 
 
 
 
 
 
Karen Cioffi is a freelance writer, ghostwriter, and online marketing instructor. 
 
She is the founder and manager of Writers on the Move and is offering TWO interactive 
4-week e-classes through WOW! Women on Writing. 
 
The classes are: 
 
GET TRAFFIC TO YOUR WEBSITE WITH INBOUND MARKETING  
Website Optimization, Blogging Smart, Email Marketing, and Social Media Marketing 
 
TO LEARN MORE, CLICK HERE: http://wow-
womenonwriting.com/classroom/KarenCioffi_WebsiteTrafficInboundMarketing.php 
 
. 
BECOME AN SEO WRITER IN JUST 4 WEEKS 
Learn how to write properly formatted and optimized content to add as a new skill to 
your existing freelance portfolio or to start a new freelance writing business. 
 
TO LEARN MORE, CLICK HERE: http://wow-
womenonwriting.com/classroom/KarenCioffi_BecomeAnSEOWriter.php 
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Writing SEO content, in a way, goes hand-in-hand with website optimization. There are 
a number of similar elements. Having an idea of how to optimize a website will make 
your content marketing efforts much more successful.   
 
Here is a checklist of 20 elements, just about everything you need to be aware of, in 
website optimization: 
 
1. Keywords/Keyword Phrases – words that people search for in the Google search 
box. They’re necessary in everything from your domain name to your website content to 
your post tags. Have ‘relevant to your site’ keywords with useful content and Google 
may put your link on the first search engine results page (SERP).  
 
2. Long Tail Keywords – these more focused keywords narrow the playing field. Instead 
of saying “allergies,” say “allergy symptom relief.” it’s important to use long tail keywords 
as often as possible. 
 
3. Authority Status – this is what you want your readers and visitors to believe you have. 
You want to be known as an authority (expert) in your niche or field. 
 
4. Title Bar – this is the horizontal label in the top left area of the window. It should have 
the name of the current page visible. This is one of the primary places Google and other 
search engines look at when scanning your website. You want it to have relevant 
keywords for each page on your site. 
 
Here’s an example: 
 

 
 
 
5. Navigation Menus – this is how visitors will navigate your site (go from page to page). 
Make sure they’re easy to find and easy to use. 
 
6. Images – Use keywords in the file name, alt text, tag, and description.  
 
7. Title Text – should be relevant to the page and keyword effective. 
 
8. Internal Linking or deep linking – linking to other pages and content within your site. 
 
9. External Linking – linking to other relevant and ‘high’ authority sites. 
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10. Anchor text – hyperlinking relevant keyword phrases within your blog post to other 
related content. 
 
11. Copyright and Dates – be sure to update your website copyright text and other 
dates on the site. Nothing makes a site look ‘stale’ quicker than having old dates. 
 
12. Web Design – Google’s motto is ‘simple is best.’ Keep the site easy to read and 
uncluttered. Along with this, the most effective design, according to Marketing 
Experiments, is dark text on a light background. 
 
Marketing Experiments is a high-quality marketing research and testing company. 
 
13. Multimedia – use a variety of content, including audio and video. SlideShare 
presentations and animations are good choices also. Remember to mix-it-up. 
 
14. Text – your text should be USEFUL to your reader, keyword effective, engaging, 
easy to read, relevant to the website, and shareable. 
 
15. Above the Fold – keep the important information, such as your opt-in, above the 
fold. 
 
16. Stickiness – make the site effective enough to keep visitors on it. This relates to visit 
page lengths. 
 
17. 1st Person Tense – keep the content conversational. 
 
18. Social Interaction – encourage interaction and social networking. Be sure to have 
social media buttons on the site and at the bottom of each post. This makes ‘sharing’ 
easier for the visitor. It also reminds her to share. 
 
19. Opt in Forms – have it easy to find, easy to use, with easy to follow instructions. 
  
20. Testimonials – people will usually buy based on what others like, so be sure to have 
a testimonials page on the site. You should also include testimonials in the sales copy. 
 
21. Contact Info – okay, I went over the 20, but this is one of the biggies. You must have 
your contact information on every page – having it in a footer widget makes this 
possible. You should also have a separate Contact Page.  
 
Websites optimized with these 20 21 elements will have a much better chance of getting 
more opt-in YESES and customers.  
 
Your website should look professional and relay the essentials quickly: who you are, 
what the visitors can get, and why he should get it from you. 
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One of my all-time favorite quotes is by Mark Twain: 
 

“It’s not what you’ve done that matters - it’s what you 
haven’t done.”  
 
This quote, to me, is one of hope and motivation. No matter your age, your heritage, your 
chosen path, or your upbringing, your path lies in front of you, not behind you. If you’ve 
accomplished something, you can continue to build on it. If you haven’t gotten started yet, don’t 
procrastinate - today’s a great day to begin your journey! 
 

Keep the Giving Going: Feel free to share this ebook with others. You can 
offer it as a freebie on your site, as a year-end gift to your readers and 
subscribers, or other. But, PLEASE BE SURE THAT IT STAYS INTACT.   

 
~~~~~ 

 
As the founder and manager of Writers on the Move, I want to extend an invitation to stop by 
often for great writing and marketing information: http://writersonthemove.com 
 

 
 
And, if you’re not already a subscriber, to keep up with some of the best writing and marketing 
information online, and get updates on instructional webinars, get free access to The Writing 
World today. Click the link to learn more: http://thewritingworld.com  
 

 

 
 


