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No part of this document can be stored in a retrieval system, reproduced or 

transmitted in any form or by any means (electronic, photographic or mechanical) 

recorded, translated, or used to produce derivative works, without written 

permission from Karen Cioffi. 

 

Although the author has made every reasonable attempt to achieve complete 

accuracy of the content in this guide, due to the rapidly changing nature of the 

Internet she cannot make any guarantees. She assumes no responsibility for errors 

or omissions.  

 
 
Note: While I strive for writing accuracy, I self-edit my free books. And, writers know 
that’s it’s difficult to catch all your own errors. So, if you should find an error and are so 
inclined, please email me at karencioffi@ymail.com and let me know where it is. Please 
put “Small Business Website Ebook” in the Subject line. If you do, as a thank you, you’ll 
get to choose one ebook from a list of ‘selected’ ebooks (from the karencioffi.com site)! 
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Introduction 
 
 
 
Marketing is part of business. In fact, promotion, which is the ‘visibility’ part of 
marketing, is the part of business that brings the world to you and to your product or 
service. 
 
Those with a product or service to sell hopefully know the importance of having a 
website. But, not all business owners know just how important or absolutely necessary 
a website is. 
 
To reinforce the need of having a website, let’s look at some statistics: 
 

• As of December 2011, there were 555 million websites (1) 
• There were also 220 million registered domain names during the same time 

period (1) 
• There are 1,500 blog posts added each minute (2) 
• There are 100 billion plus global searches conducted each month (3) 
• Of all internet users, 82.6% use search (3) 
• Studies found that online searchers are more likely to buy (4) 

 
As you can see, the internet has thousands, millions, even billions of online searches, 
bits of information, and yes, websites. And, this was the end of 2011 – since then online 
searches and activity have seen exponential growth.  
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If you have a small business or you’re a solopreneur, there’s no getting around it, you 
must have an online presence and one that does what it should.  
 
So, if you don’t have a website set up yet, you need to get one up RIGHT NOW. 
 
The website is your online marketing foundation. It will provide the structure for creating 
and building visibility and your platform/brand. 
 
When talking about a website, it’s essential to know that numbers count. 
 
Google and the other search engines are in the numbers game – everything pertaining 
to your website and your content marketing count. Your marketing efforts need to be 
effective enough to acquire ‘social’ connections/numbers.  
 
What is a Platform? 
  
If you’re not sure what ‘your platform’ is, it’s what you have to offer, what you’re about, 
your industry and expertise. Your platform is about establishing an ongoing connection 
with your readers/visitors (your target market) through focused information. It’s about 
building and increasing your visibility, authority, influence, connections, and trust. 
 
So, it’s clear that having an online presence and engaging in effective marketing 
strategies is essential to your success. And, the foundation of your online platform is 
your website. 
 
While there’s quite a bit involved in setting up or optimizing a website in order to have it 
visitor friendly, engaging and shareable, and search engine optimized, this ebook goes 
over three of the basic website elements and eight website pages you need as a small 
business owner or solopreneur. 
 
 
NOTE: Elements One and Two of the ‘foundation’ section 

of this ebook is primarily for those just starting out. 

The rest of it is for everyone.  

 

I hope you find it helpful, 
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1. Website Options 
 
Websites come in a variety of shapes and sizes, and which you choose will depend on 
what your intention is. There are blogs and websites, and each type can be created for 
free, depending on the service you use. You can look into Wordpress.com, 
Weebly.com, or Blogger.com. 
 
This though is NOT recommended.  

 
As a business owner you NEED A PAID HOSTING SERVICE, such as Bluehost. (I use 
Bluehost for all my websites and value their professionalism and great support.)  
 
Because of this, I am an affiliate for their service. SO, if you need to create a site, 
please go to my website, http://articlewritingdoctor.com and check the right sidebar for 
the Bluehost LOGO.  Just click on it and it’ll bring you to a sign-up page. 
 
With paid hosting you pay a monthly fee, but you are afforded customer service and 
forum help. Prices range from around $4 (during a special) to $12 a month and up. 
 
Why the need for paid hosting? 
 
Two significant drawbacks to free hosting services: 

 
1. You may not have a media file feature. The media feature allows you to upload PDFs 
(ebooks) to your site.  
 
The media file is a holding place where your PDFs reside. Then, when you need to link 
to one, say to give your ‘ethical bribe’ (freebie) to a new subscriber, or to a give your 
customer a product guide, it’s there and ready to go. 
 
To have a better understanding of how this works, think of your 

website as a chest with many draws. The media file is one of the 

draws. You upload the PDFs you create to that file (draw). Doing 

this creates a URL address for that PDF, which you can link to. 

 
2. The number of pages you can create may be limited.  
 
Websites should be abundant (deep and wide). This means you should have lots of 
optimized web pages to help connect with your visitors, to inform, to promote your 
products/services, and to further establish your website and business as expert, as an 
authority in your industry. 
 
So, if you haven’t started yet, before you begin, decide what your long-term goals are. If 
you intend to be in business for the long haul (which you should be) you NEED a paid 
hosting service. 
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No matter which hosting service you choose, use WordPress as the management 
system for the website. The search engines love WordPress. And, once you get the 
hang of it, it’s very easy to manage. 
 
If you’re not familiar with websites, it may take a bit of time to set it up, but you should 
be able to figure it out.  
 
If you give it your best shot and just can’t get it, there are freelance website designers 
who will be happy to help you. Do a bit of research and find a reasonably priced service 
or individual.  
 
Note: Be sure that whichever service you choose, the site has blogging capabilities. 
This means it allows you to post new information whenever you like. Another important 
point is to be sure you have control over making changes to the site, such as adding 
blog posts or updating site information. If you do go with a web designer, some of them 
keep this control, so be aware. 
 

2. Choosing a Domain Name 
 
You thought it over and finally chose the blogging platform you want. Next on the list is 
to choose a domain name. This is a major decision. Your domain name needs careful 
consideration. Here are some of the elements the domain name should possess: 
 

• An easily searchable name 
• A relevant keyword to your site’s content. If you’re going to write about finance, 

then you should have the word “finance” in the domain name 
• Your business name 

 
Keep in mind your website title and subtitle will allow for more relevant searchable 
keywords. 
 
NOTE: It may not be feasible to get everything you’d like in your domain name, so go 
for what’s most important to you. 
 

3. Simple Works Best 
 
Okay, you got your site and you purchased your domain name. Now it’s time for the 
nitty-gritty. It’s time to build the site. But, before you jump in, keep in mind websites are 
more effective if they’re simple. 
 
Try to remember that the bells and whistles are distracting. 
 

Google says that milliseconds count in regard to your page load time. Slow to load 

pages score poorer with Google.  
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To reinforce this ‘simple is better’ strategy, marketing expert Mike Volpe explains that 
spending time and money on content rather than a flashy website design is what’s 
important. He stresses that simple works. 
 
Marketing Experiments also weighs in on this point and notes that marketers need to 
reduce friction/distraction on websites. Keeping it simple reduces visitor anxiety, which 
helps in getting the visitor to say YES to what you’re offering, to your call-to-action. 
 
What Does Simple Mean? 
 
A general strategy for creating a simple website is to: 
 

• Limit the sidebars to one 
• Don’t use pop-ups  
• Don’t make your sidebar too cluttered 
• Choose an effective color scheme 
• Have your pertinent information (on what the site is about) quickly visible – it 

needs to be above the fold (that’s the area that is immediately visible upon 
landing on the page) 

• Make your navigation easy to find and use 
 
So, that’s the three basic elements (tips) to creating an optimized small business 
website. 
 
As with all things, planning should come before action. Think about what the purpose of 
your platform is. Think about what the purpose of your website is. Learn the basics 
before jumping in – it’ll lead to a smoother and more productive marketing journey. 
 
  



 
Become a Content Writing Powerhouse in Just 6 Weeks 9 

 
Eight Must-Have  
Website Pages 
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While the pages listed in this section are must-haves, this is a general statement. Some 
of the pages are an absolute, while others will be up to the business owner. Depending 
on your needs and motive for the site, you will need to decide which to include and 

which to exclude. The first three are essentials. 
 
The first essential page to all websites is the landing page. Consider it the exterior of 
your home – the color, the texture, the landscaping, and so on. It the first thing a visitor 
(or someone who passes by) will see.  
 

The Landing Page 
 
 
 
The landing page is where visitors will arrive. It is the first impression they will have of 
your business and your site. It is the place where you need to quickly convey what you 
are about and what you have to offer. 
 
The landing page may be the determining factor as to whether a visitor stays on your 
site and potentially becomes a customer/client or leaves in less than 5 seconds. 
 

Yes, you read that right. You have 5 seconds to ‘grab’ that visitor and convert 

attention to interest; otherwise you’ve lost him . . . maybe forever. 
 
Some pro-marketers say you only have 3 seconds!  
 
Now you can understand the importance of having an optimized landing page. 
 
Below are six examples of simple, yet effective (optimized) landing pages, their 
‘pluses’ and there ‘minuses.’ I may not touch on all the things right or wrong with each, 
but will try to get to most elements using all the landing pages. 
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Website Number One: 
 

 
 
The website landing page above is focused. It tells the visitor exactly what the site is 
about and has a visible opt-in. It also has a visible ‘Let’s Connect’ box.  
 
Along with this, it utilizes effective keywords in the Title, subtitle, header box, and 
landing page title. And, the owner’s image is right there to make a connection on a more 
personal level. In addition, the site is clean and simple, and it has easy to find and clear 
navigation (the page links are right below the website title – easily visible).  
 
In addition to this, the content on the page is conversational and is focused on the 
reader / visitor. 
 
This is ‘all the right stuff’. 
 
But, what could make this page more conversion effective? 
 
Take a closer look at the opt-in box, which is above the fold. Is there a specific 
directive? Yes, there is, but what’s missing is the WIIFM (What’s in it for me).  
 
While the opt-in does have a clear call-to action (sign up for The Writing World), it 
doesn’t tell what’s in it for the visitor. Why should he give up his precious email up? 
 
This is something that should be corrected. 
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Website Number Two: 
 

 
 
Website Number Two is a Blogger site. I wanted to include this site because it has a 
number of elements to touch upon – good and bad. 
 
As with Website One, this site has a clean look and has all the other effective marketing 
strategies in play. While there isn’t an owner image above the fold, there is one on the 
site.  
 
One other effective aspect of this site is that visitors land on the blog. If you have a 
blog to drive traffic to your site and use it to increase your authority, then having people 
land on it is a good idea. 
 
However, if your site is specific to selling a product or service, this may not be the best 
type of landing page.  
 
NOTE: You can have a blog landing page with WordPress also. 
 
Another point with this landing page is on the top right sidebar. There’s an ‘honorable 
mention’ from Writer’s Digest’s online editor, Brian Klems. This is an ‘authority’ perk.  
 
Authority perks help establish and increase your authority/influence and should be front 
and center. If you have an ‘honor’ specific to your business/site, then by-all-means have 
it visible above the fold. If you have a lot of them, then include them in a separate 
section on the landing page.  
 
There are two other pluses this site uses: (1) the WIIFM is easily visible in the opt-in 
box and (2) there is a Resource page.  
 
Including a Resource (Tips, Help) page is a good way to be extra helpful to the visitor 
and he’ll appreciate it, thus making you more valuable. 
 
Now, let’s talk a bit more about the opt-in. 
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1. While the opt-in is in the right place, it is lacking. It does have the WIIFM element and 
has unnecessary text. The objective of the opt-in button is to make it simple for the 
potential subscriber or buyer to say YES – to click on the button. Let her know what she 
will get if she clicks on the button, no more, no less.  
 
The text might be: Get Your Free eBook, ‘Create an Optimized Website.’ 
 
2. The color of the opt-in doesn’t fit in with the site. While you want your opt-in to be 
easily visible, you don’t want it to clash with your site’s color scheme.  
 
 
NOTE: I mentioned ‘above the fold’ twice now and for those who aren’t sure what that 
means, it’s the website area that’s immediately visible upon landing on the site. 
Anything below the fold the visitor has to scroll down to see. 
 
  



 
Become a Content Writing Powerhouse in Just 6 Weeks 14 

Website Number Three 
 

 
 
 
This website is simply a sales page. Its sole purpose is to have effective copy that will 
motivate the reader to say YES to whatever is being offered.  
 
If you notice there aren’t any pages or sidebars. Again, its sole purpose is to SELL. It 
might be to sell a product or service. Or, it could be a subscriber sign-up opt-in. 
 
I included this website so you have an idea of different types of sites. 
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Website Number Four: 
 

 
 
 
Website Number Four is an attractive site. It uses a theme that offers a larger custom 
header area. This is a plus, because you can then have a custom header made, as this 
site did, or create your own. This website is most likely a ‘pay for’ WordPress (WP) 
theme. Sometimes it’s worth paying to get exactly what you want. And, the prices aren’t 
outrageous. You can get a WP theme from services like Studio Press 
(http://studiopress.com) for $79.95, or there about.  
 
There are also services that offer a number of themes for a monthly or yearly fee, like 
Elegant Themes (http://elegantthemes.com). Prices there start at $39 per year.  
 
You might also look into iTheme.com and thebestthemes.com/woothemes 
  
 Okay, back to Website Number Four: This site is an information site and has all the 
effective marketing elements in place, including the social network connection links are 
in the header area – you can’t miss them. 
 
Since content ‘shareability’ and social connections are two of the most effective 
marketing strategies (this is what Google emphasizes), having easily visible connecting 
links is a plus.  
 
The reason I included this site is to demonstrate one drawback I see - it appears a bit 
cluttered, having three columns instead of the cleaner two column theme in the body of 
the landing page. This may cause visitor anxiety. The leaner and cleaner website 
strategy is promoted by MarketingExperients.com and Hubspot.com, two powerhouses 
in the marketing arena. 
 
  



 
Become a Content Writing Powerhouse in Just 6 Weeks 16 

Website Number Five:  
 

 
 
This site is a serious information site. It’s high-ranking on Alexa.com and has a Google 
page rank of 3 or 4. It has ‘all the right stuff’ in place and is working effectively. 
 
Also, if you notice, the header (logo) isn’t elaborate, it’s rather simple. But, again, it’s a 
heavy hitter site. 
 
What I particularly like about this site is although it’s an information site, having multiple 
articles by multiple authors on the landing page, it’s clean and neat. The article 
summaries are easy to read and in one vertical line (one column), with nice spacing in 
between. This is a site you want to model if you have an information site.  
 
  



 
Become a Content Writing Powerhouse in Just 6 Weeks 17 

Website Number Six: 
 
I had to break this landing page into several shots. The first 

shot below is what you see when you land on the page: 
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The HubSpot landing page goes on and on. The images above go only about halfway 
down the page. 
 

 
 
The image directly above is a section at the bottom of the landing page – it’s a footer 
bar which appears on every page. Notice all the information it links to. And, this is where 
they have their contact information, which appears on every page. 
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What’s the most significant thing you notice on HubSpot’s landing page?  
 
It’s really SPACIOUS and clean.  
 
Secondly, it tells the visitor almost everything she could need to know to determine if it’s 
a service worth looking into. It deep links to pages with lots more information. 
 
It gives lots of twitter testimonials and ‘honors’ from various sources – all establishing 
HubSpot’s authority and influence. 
 
This is certainly a site you want to model. 

 
To check out the latest ‘impressive’ WP themes, visit: 
http://bloggingwordpress.net/2013/04/wordpress-themes-2013.html 
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 The Contact Page
 
 
 
The Contact page is another page that is a must-have for any site. Your visitor must be 
able to easily find your contact information. The last thing you want is for a visitor to 
have to search for it. 
 
Below is an example of a Contact page: 
 
 

 
 
 
You might also choose to use a plugin contact form. These forms can be very 
convenient and look professional, but I had trouble with one, so now simply put my own 
contact information on the page. 
 
According to my hosting service, plugin contact forms make an easy portal for hackers 
to get into your site. 
 
My philosophy is ‘better safe than sorry.’  
 
 
NOTE: You might also do as HubSpot does and create a footer bar with your contact 
information (your website theme must be able to support a footer bar, unless you have a 
website designer who can create one). This provides the information on ALL the pages. 
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The About Page  
 
 
 
Have you ever gone to a website and wondered who owned or hosted it, wondered who 
was offering the content, products, or services on the site? 
 
This has happened to me a number of times and it’s aggravating, a time waster, and a 
sure way to get a visitor to leave your site and never come back. Research marketers 
strongly recommend that you make the visitor’s time on your site as stress-free as 
possible - it helps with conversion. 
 
This is one reason the About page is another must-have page and it’s a good idea to 
include your contact information on this page also. 
 
A tip here – keep the content on this page conversational. Imagine you’re talking to a 
friend or relative. Personalization is a key marketing strategy. 
 
Here’s an example of an About page: 
 
 

 
 
 
To check out the full page, go here: 
http://www.articlewritingdoctor.com/about-karen-cioffi/   
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The Other Five Must-Have Website Pages 
 
 
 
The three website pages mentioned above can be considered the top-three, in regard to 
any website. The following pages are a bit more specific to individual businesses – 
including information product authors/marketers. 
 

Product or Service Information Page 
 
This is the page you’ll let the visitor know what your business is about. 
 

Reviews / Testimonials Page 
 
Reviews sell products. Well, let me rephrase that, positive reviews sell products. 
 
As part of your marketing strategy, you want to get as many favorable reviews as you 
can. The Reviews page is the perfect place to put them. 
 
Testimonials and recommendations from people sell products and services also. 
 
It’s important to let visitors see what others think of your business. 
 

Sales Page for Each Product or Service (with links to purchase) 
 
If you have a service or product to sell, then you absolutely need a Sales page. And, if 
you have more than one product, you need a Sales page for each one.  
 
You should also have a product or service description on each of these pages. 
 

A Blog 
 
A blog is an absolute necessity. It is the key website feature that will help bring traffic to 
your site through ongoing content.  
 

Media Page / Event Page 
 
This is the page where you should post your press releases, news items, awards, social 
media links, events you’ll be presenting, and so on. 
 
A tip here: Be sure to keep this page current.  
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Karen Cioffi, the Article Writing Doctor, is an award-winning author, ghostwriter, 
freelance writer, editor, and online platform instructor.  
 
To learn more about Karen, go to: 
http://www.articlewritingdoctor.com/about-karen-cioffi/  
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http://www.articlewritingdoctor.com/content-marketing-prescriptions/content-writing-
ecourse/  
 
Website Critique-Optimization Service 
http://www.articlewritingdoctor.com/content-marketing-prescriptions/website-
optimization-critiques/   
 
Karen Cioffi Professional Writing Services  
http://karencioffifreelancewriter.com/karen-cioffi-writing-services/ 
 
You can connect with Karen at:  
 
Karen Cioffi Writing and Marketing – Blog 
http://karencioffiwritingandmarketing.com 
 
Linkedin: http://www.linkedin.com/in/karencioffiventrice 
Twitter: http://twitter.com/KarenCV 
Facebook: http://www.facebook.com/pages/Karen-Cioffi-Ventrice/ 
GooglePlus: https://plus.google.com/107054879622971281466/posts 
Pinterest: http://pinterest.com/karencioffi/  
 

    
    
    

Nothing ventured, nothing gained!Nothing ventured, nothing gained!Nothing ventured, nothing gained!Nothing ventured, nothing gained!    
    

 

“It’s not what you’ve done that matters - it’s what you haven’t done.” 

~ Mark Twain 

 


